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The Mexican Market for kosher food embodies an important market for US kosher producers, given the kosher market in Mexico reaches a population of around 4 million people.


In addition to the Jewish community, other consumers purchase kosher products because they believe these products provide an additional level of food safety or meet special dietary needs such as lactose free or vegetarians, and other ethnic or religious groups such as Arabs, Seventh Day Adventists who consider kosher products to be healthy and of high quality and safety standards.  


While the majority of imported kosher foods come from the United States, other imports such as canned fish and seafood, olive oil, olives and wines come from Spain, marmalades from France, canned fruit from Greece and cookies, sweets and chocolates from other European countries.


Mexico’s economic growth, stable exchange rate, low inflation, and growing population of more than 100 million people, represent a dynamic sector for U.S. exports. Besides, Mexican consumers recognize U.S. brands and labels and associate U.S. made products with quality and value.


The marketing of kosher food products is a two-step process:  the first step is to obtain kosher certification and the second step is to reach the kosher consumer. U.S. products enjoy a tariff advantage in that most U.S. products enter duty free as a result of the North American Free Trade Agreement (NAFTA).





 One of the primary constraints for the U.S. exporter is their limited knowledge of Mexico’s labeling regulations and import procedures.  Although kosher products are not subject to any more import requirements than non kosher products, Mexico requires specific certificates issued by different U.S. authorities depending on the type of product, (i.e. FDA, Food Safety Inspection Service, USDA, Agricultural Marketing Service, USDA Animal Plant and Health Inspection Service). For more details on these requirements please check the US Agricultural Trade Offices’ website at � HYPERLINK "http://www.mexico-usato.com" ��www.mexico-usato.com�








The Jewish community in Mexico is divided into two mayor variants, one of Sepharadic origin, mainly from Turkey, Lebanon and Syria and the other of Ashkenazim origin, mainly from Poland and Russia.


Kosher products include domestic and imported products. Both can be found in special kosher sections of some major supermarket chains and also in specialty food stores. In Mexico City, major retailers such as Superama, Wal-Mart and Gigante have kosher food sections in neighborhoods where the Jewish population is more concentrated.

















Section IV. Market Access/


Import Procedures


Mexican import requirements for kosher foods are no different than for any other conventional food products.  All must comply with current, applicable health, sanitary and labeling regulations. A wide variety of kosher certified, fresh and processed products are currently in the market, but Mexican authorities from the Departments of Customs, Agriculture and Health, apply existing regulations for agricultural and food products without concern to their Kosher certification.  


Exporters wishing to do business with Mexico should take into consideration the following:


1. Verify that your product is eligible for export to Mexico; once importability is established; import documentation may be prepared and submitted by a licensed Mexican customs broker who also may act as a legal representative on behalf of importers and exporters.  All merchandise exported to Mexico must be processed and cleared by a licensed Mexican customs broker. The customs broker works on behalf of the Mexican importer and is responsible for the veracity and accuracy of the data and 





Section III. Costs and Prices


Imported kosher products tend to cost 15% more than domestically produced kosher products. In general, kosher products do not cost more than their non kosher counterparts. However, unlike the mayor retailers, kosher specialty stores do not charge slotting fees.


Kosher products are subject to the same import requirements as their non kosher counterparts. The Mexican technical regulations for quality standards, labeling and certification are called “Normas Oficiales Mexicanas” (Mexican Official Norms). The NOMs vary depending on the product.  To learn about the general requirements, please check the “FAIRS” report and the  “Exporter Guide” report on the ATO website (� HYPERLINK "http://www.mexico-usato.com" ��www.mexico-usato.com�). To identify the NOM that applies to your product, please refer to � HYPERLINK "http://www.economia-noms.gob.mx/" ��http://www.economia-noms.gob.mx/�


Changes in Mexico's mandatory labeling requirements have been the subject of frequent discussions, both bilaterally and within the NAFTA Committee on Standards Related Measures.   In particular, implementation of NOM-050 and NOM-051 on labeling of consumer products and  prepackaged foods and non-alcoholic beverages, respectively, affects a broad range of industries. In general, Mexican labeling rules are as stringent as those in the United States, especially in the area of consumer information. Known as especially in the area of consumer information. Known as NOM�051�SCFI�1994 (General Labeling Specifications for Pre�packaged Foods and Non�Alcoholic Beverages) the standard became effective on July 1, 1997 for all imported and 








GET INFORMATION REGARDING US CERTIFICATES REQUIRED BY THE MEXICAN AUTHORITIES FOR YOUR PRODUCT





CONTACT AN INTERNATIONAL FREIGHT FORWARDER/ CUSTOMS BROKER,





FINAL CONSUMER





SPECIALTY STORES/SUPERMARKETS





The best entry approach for new-to-market exporters is through wholesalers as they are key to the kosher sector in Mexico. They buy directly from U.S. producers and resell to some supermarket chains but mainly to local specialty stores. Also a direct approach to big supermarket chains could be taken into consideration. Gigante and Superama are currently including special shelf space for kosher food products although this is only at specific stores and not nationwide. Please feel free to contact the U.S. Agricultural Trade Office in Mexico or Monterrey for an entry strategy for your specific products.





Company Profiles


On average, the United States exports $2.5 million worth of kosher products to Mexico.  In a specialty store, U.S. imports can be as high as 45 percent.  Imported food items include:  processed products such as cereals, marmalades, pasta, canned vegetables, condiments, frozen meals, snack foods, candy, meat, teas and juices.  US Brand names that can be found in the Mexican market include:  Florida Natural, Seneca Sweet, Arden, Borden, Duncan Heinz, Vita, Natures Path, Hodgson Mill, Roland, Heinz, Badia, Smucker’s Dickinson’s and Hershey’s among others. Importers work with Jewish committees to order the products needed by the community. The kosher products are labeled as kosher and may include the name of the Jewish committee that approved the product. Imported products are in general 15% more expensive than local products, however, U.S. brands are well known to the Mexican population and are preferred for their high quality.


�





The Agricultural Trade Offices of the USDA Foreign Agricultural Service in Mexico have prepared this report for U.S. exporters of domestic food and agricultural products.  While every possible care has been taken in the preparation of this report, information provided may be no longer complete or precise as some import requirements are subject to frequent change.  It is highly recommended that U.S. exporters ensure that all necessary customs clearance requirements have been verified with local authorities through your foreign importer before the sale conditions are finalized.                            FINAL IMPORT APPROVAL OF ANY PRODUCT IS ALWAYS SUBJECT TO THE RULES AND REGULATIONS AS INTERPRETED BY THE COUNTRY OF IMPORT AT THE TIME OF PRODUCT ENTRY.








Northern Mexico – Probably due to demographics, kosher products in northern Mexico are not as visibly displayed on retail shelves and not in as high demand as in Mexico City, the top urban market in Mexico.  While some northern retailers have tried focused promotions of kosher products in the past, at present the major retailers do not have specific kosher sections within their stores, and any kosher product in their stores are mixed among non-kosher sales inventories.  Most kosher products in the north are sold in specialized kosher stores within Jewish communities.





FREE SALE CERTIFICATE  - Applicable to some types of products, a free sale certificate must be issued in the country of origin. This certificate consists of a written statement made by the appropriate authorities (i.e., Food & Drug Administration – see website referenced above) wherein it is declared that, in the country of origin, the goods may be sold and consumed freely without exception, and that its sale does not require a special permit.


LABELS AND COMMERCIAL INFORMATION - Within Mexico, the Federal Attorney for Consumer Protection (PROFECO) is in charge of investigating any claims of false, confusing or misleading commercial information of products. When a stamp or seal is used in a product’s label to “differentiate” it from others (i.e., organic, fat-free, kosher), PROFECO may verify whether a product complies with the official standard (NOM) that regulates the seal or brand; if an applicable NOM is not established, PROFECO may use any generally-accepted reference, procedure or criteria to establish whether the description on the label matches the actual characteristics of the product.
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The Kosher Market





USDA’s Mexican Mission:





Office of Agricultural Affairs - Mexico City


Tel: (52 55) 5080 2847


Fax: (52 55) 5080 2130


E mail: � HYPERLINK "mailto:agmexico@usda.gov" ��agmexico@usda.gov�





Agricultural Trade Office 


ATO – Monterrey


Tel: (52 81) 8333 5289


Fax: (52 81) 8333 1248


E mail:


� HYPERLINK "mailto:atomonterrey@usda.gov" ��atomonterrey@usda.gov�





Agricultural Trade Office


ATO Mexico City


Tel: (52 55) 5140 2600


Fax: (52 55) 5535 8357


� HYPERLINK "mailto:atomexico@usda.gov" ��atomexico@usda.gov�


http://www.mexico-usato.com
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 “The kosher market in Mexico reaches a population of around 4 million people.”








Section IV. Market Access/


Import Procedures continued


information provided for the determination of the customs procedure and the correct tariff classification, as well as compliance with all other obligations regarding non-tariff regulations and restrictions (See also FAIRS Report: � HYPERLINK "http://www.fas.usda.gov/gainfiles/200507/146130410.pdf" ��http://www.fas.usda.gov/gainfiles/200507/146130410.pdf�).


2. Preferential rates of duty are accorded to products of United States or Canadian origin, according to the North American Free Trade Agreement (NAFTA) and verified by a NAFTA Certificate of Origin, in the United States issued by the Bureau of Customs and Border Protection.  For more information, refer to: � HYPERLINK "http://www.fas.usda.gov/info/factsheets/NAFTA.asp" ��http://www.fas.usda.gov/info/factsheets/NAFTA.asp�, 


� HYPERLINK "https://forms.customs.gov/customsrf/getformharness.asp?formName=cf-434-form.xft" ��https://forms.customs.gov/customsrf/getformharness.asp?formName=cf-434-form.xft� 


3. Import requirements for food and agricultural products vary depending on the type of product category.  Fresh, frozen and processed meat and deli products, for example, must comply with specific requirements established by SENASICA and noted in the specific product’s standard sheet (Hoja de Requisitos) or requirement sheet.  Un-processed meat and horticultural products require sanitary or phytosanitary certification by a USDA official (Food Safety and Inspection Service – � HYPERLINK "http://www.fsis.usda.gov" ��http://www.fsis.usda.gov� or Animal and Plant Health Inspection Service – http://www.aphis.usda.gov).  SENASICA issues specific requirement sheets for livestock and livestock products (HRZ), and for plants, produce, grains and planting seeds (HRF). Depending on the product to be imported from the United States the importer must obtain the corresponding requirement sheet. For detailed information on the requirement sheet please consult the following websites:  


HRZ: � HYPERLINK "http://senasicaw.senasica.sagarpa.gob.mx/hojaweb/" ��http://senasicaw.senasica.sagarpa.gob.mx/hojaweb/� 


HRF:  � HYPERLINK "http://senasicaw.senasica.sagarpa.gob.mx/reqfito/" ��http://senasicaw.senasica.sagarpa.gob.mx/reqfito/� 


It is the responsibility of the exporter to provide the U.S. export certificate in accordance with the Mexican requirement sheet (letterhead, APHIS or FSIS certificates, etc.)  


4. Processed consumer and non-alcoholic beverage products for export to Mexico must comply with the corresponding Mexican labeling standard or NOM-051-SCFI-1994 (refer to GAIN Report http://www.fas.usda.gov/gainfiles/200112/135683056.pdf).  Most processed products require a PRIOR IMPORT NOTIFICATION that the importer must obtain and present at the time of importation to Mexican Customs authorities by the Mexican customs broker. For certain products (canned groceries, dairy products, pastries, alcoholic beverages, as well as the raw materials and additives which may be used in their elaboration) the importer must request a prior import notification, which is granted by the Federal Commission for the Protection against Sanitary Risks (COFEPRIS), a branch of the Secretariat of Health. For these products, the exporter must obtain a corresponding health certificate issued by the Department of Health (State or Federal). For further information consult: � HYPERLINK "http://www.cofepris.gob.mx/ingles/eng1.htm" ��http://www.cofepris.gob.mx/ingles/eng1.htm� and � HYPERLINK "http://www.cfsan.fda.gov/~dms/guidance.html" ��http://www.cfsan.fda.gov/~dms/guidance.html� 

















ATO Mexico City / ATO Monterrey: � HYPERLINK "http://www.mexico-usato.com" ��http://www.mexico-usato.com� 


All the Kosher Foods: � HYPERLINK "http://www.alltheservices.com/search.aspx?q=Kosher%20Foods&rd=1&brand" ��http://www.alltheservices.com/search.aspx?q=Kosher%20Foods&rd=1&brand�=


Kosher Food and Kosher Restaurant Maps: � HYPERLINK "http://www.pilotyid.com/kosher-map.php" ��www.pilotyid.com/kosher-map.php� 


USDA, Export requirements, export regulations and policies: � HYPERLINK "http://www.usda.gov" ��http://www.usda.gov� Please write on the search box “exporting goods”


FDA Certificate of Free Sale: � HYPERLINK "http://www.cfsan.fda.gov/~dms/guidance.html" ��http://www.cfsan.fda.gov/~dms/guidance.html�


APHIS plant and animal export requirements: � HYPERLINK "http://www.aphis.usda.gov/subjects/exporting" ��http://www.aphis.usda.gov/subjects/exporting�


FSIS export library: � HYPERLINK "http://www.fsis.usda.gov/Regulations_&_Policies/Export_Information/index.asp" ��http://www.fsis.usda.gov/Regulations_&_Policies/Export_Information/index.asp� 


Certificate of Origin: � HYPERLINK "http://www.forms.gov/bgfPortal/citizen.portal" ��http://www.forms.gov/bgfPortal/citizen.portal�


























IF PRODUCTS ARE APPROVED BY THE MEXICAN AUTHORITIES, THEY ARE RELEASED AND TO CONTINUE TO THEIR FINAL DESTINATION














domestically manufactured products.  Please refer to MX 1223 at � HYPERLINK "http://www.fas.usda.gov/scriptsw/attacherep/default.asp" ��http://www.fas.usda.gov/scriptsw/attacherep/default.asp�


Effective January 1, 2003, most Mexican duties were eliminated on U.S. exports as a result of the North American Free Trade Agreement (NAFTA). Tariffs on corn, dry beans, non-fat dry milk, orange juice and chicken leg quarters, which are under a separate safeguard agreement, and sugar will be eliminated on January 1, 2008. 








SANITARY INSPECTION AT BORDER BY AGRICULTURE AUTHORITIES (SAGARPA). SECOND INSPECTION BY MINISTRY OF TREASURY OF CUSTOMS DOCUMENTS, ASSESMENT OF DUTIES AND QUOTAS IF RELEVANT.
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Upcoming Events


KOSHERFEST


November 14-15 Jacob K Javitz Convention Center New York, N.Y.


� HYPERLINK "http://www.kosherfest.com" ��http://www.kosherfest.com�


The Kosherfest food trade event features over 250 exhibiting companies that handle kosher products.  The ATO Mexico City has organized a buyers mission to this event.  If you want to meet with Mexican buyers at the show, or if you want information on the buyers attending the show, please send us an email to 


atomexico@usda.gov
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