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BULGARIA BEST PROSPECTS EXECUTIVE SUMMARY SERIES

2007 brought Bulgaria into the European Union and into the U.S.-EU trading relationship.  Today, the largest foreign investor in Bulgaria is a U.S. company, the largest portfolio investor in Bulgaria is a U.S. firm, and our bilateral trade continues to break records.  The signing of the U.S.-Bulgarian Defense Cooperation Agreement provided further evidence of the deepening of the strategic political and military partnership between our two countries.  This year promises even greater trade and investment achievements with a bilateral investment treaty signed in January, and a bilateral treaty to avoid double taxation on track to be finalized this year. The Bulgarian economy will continue to grow at a 5.5%-6% per year, and corporate tax rates were lowered to 10%.  

Franchising

More than half of the franchise chains present in Bulgaria have entered the market during the last five or six years, and significant surge has been seen during 2006.  This trend will accelerate even more as disposable income and understanding of the franchise business model grows. 

Franchising is most apparent in the fast-food sector with many local and internationally recognized fast-food franchises operating in Bulgarian.  The Bulgarian retail market is now ready for the many products and services that are typically marketed and sold internationally through franchise stores.  Bulgarian consumers are looking for retailers that can provide a consistent selection of quality products, reasonable prices and good service.  Bulgarian entrepreneurs are also eager to obtain marketing and management expertise. 

Among the most visible brands in Bulgaria are:  KFC, Dunkin Donuts, Subway, Pizza Hut, Berlitz, ERA, Century 21, Remax, Wilson Learning and others.  While Bulgaria has 21 McDonald's restaurants that employ over 1,000 Bulgarians and serve over 6 million customers a year, in 2006 McDonald's named three developmental licensee franchises for its Bulgarian operation. 

Sectors with the most significant potential for U.S. franchisers include automotive products and services, restaurants, lodging (hotels), laundry/dry-cleaning, and employment/educational/training services.  Good franchise opportunities also include convenience stores, ice cream/yogurt stores, hardware stores, marketing/public relations, specialty retail stores, commercial and residential cleaning, equipment rental centers, recreation facilities/equipment and services, baked foods, candy and snacks.

For more information on market entry strategies contact: 

Emily Taneva, Commercial Specialist

U.S. Commercial Service, Sofia, Bulgaria

Tel: 359-2-939-5770

Email: emily.taneva@mail.doc.gov
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http://www.buyusa.gov/bulgaria
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