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CONTACT US

	“Exports boost jobs, grow the economy and allow businesses to prosper.” – U.S. Commerce Secretary Carlos Gutierrez

EXPORTECH

DEVELOPING STRATEGIES FOR INTERNATIONAL MARKETS

Presented by the Arizona US Export Assistance Center

in cooperation with
Arizona Manufacturing Extension Partnership
Arizona State University
Arizona Technology Council

Arizona Department of Commerce

February 20, March 27 and May 1, 2009 at ASU SkySong in Scottsdale


Held over a period of three days, spanning approximately three months, this program helps companies enter or expand in global markets, by assisting in the development of a customized international growth plan, vetted by experts, and by building a team of organizations that help companies move quickly beyond planning to actual export sales.

ExporTech leads companies through a facilitated process that prepares them for profitable growth in global markets.  Participants will gain an understanding of how exports can be a major growth driver, identify hurdles to expansion, and work with facilitators to develop a customized international growth plan for their company. The program is limited to approximately eight participants to provide sufficient time and attention to each company’s specific challenges.  Participants from non-competing organizations are encouraged to share strategic information as their plans are being developed.

(Continued on Page 6)

Trade Mission to the UK - February 23-27 

The US Commercial Service and the Arizona Department of Commerce are organizing a sales mission to the UK, concentrating on the aerospace and defense, nanotechnology, optics and security industries.  The aim of the mission is to provide participants with market entry opportunities or increased sales in addition to first-hand market information.  It also hopes to match participating US companies with pre-screened agents, distributors, representatives, licensees, buyers and joint venture partners.  

Where appropriate, appointments can be arranged with government officials; traditionally large purchasers of products and services in the targeted sectors.

For more information please contact Karla Teixeira at the Arizona Department of Commerce – karlat@azcommerce.com or (602) 771-1156

December 2 - Medical Product and Service Opportunities in India Webinar

Join the U.S. Commercial Service-India and speakers from the private sector as they discuss the opportunities and challenges for medical product manufacturers and medical service providers in India. The webinar will provide guidance on how to do business in India's medical industry. You will also learn about the India Medical Fair, 2009 and the resources available to assist companies before, during and after the trade show. For detailed information, please visit: http://www.buyusa.gov/healthcare/indiawebinar.html
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December 8 - Webinar on Tapping into Northeast China's Under-served Education Market

This interactive webinar will present strategies for recruiting students from northeast China, an economic overview of this market, Chinese student flow trends and projections, the latest visa procedures and guidance, and assistance from the U.S. Departments of Commerce and State in northeast China.  Speakers include: the U.S. Consulate in Shenyang - Commercial Section, to brief on regional economic and educational sector overview; and, the Consular Section, to brief on student visas.  Liaoning University Professor and Director of International Exchange, Ms. Cao Lihua, will discuss higher education trends and what students from this region are seeking in a U.S. university.

Monday, December 8th from 5:00 p.m. to 6:00 p.m. PST/8 p.m. to 9 p.m. EST

Participant Fee: $35.00.  The registration link is:

https://emenuapps.ita.doc.gov/ePublic/newWebinarRegistration.jsp?SmartCode=9Q1M
Upon receipt of registration, participants will be sent the log-in and dial-in information needed to access the webinar.  

For those unable to participate live, you can now purchase a recorded version with PowerPoint for $35 and will be able to receive them within a week after the event.  Please take the same registration and payment steps as if you were joining the live webinar with note of "recording only" in the company description on the registration page.  Our system will still automatically send you the log-in and dial-in information, but we will know you won't join the live webinar.

Send questions or comments to Matt Baker at  Matt.baker@mail.doc.gov
December 8 – China's Demand for Green Building Products

This interactive briefing explores the China market for Green Building Products. What's hot, what standards prevail, and future trends anticipated by American firms operating on-the-ground in China. For more information and to register for this webinar please visit: http://www.buyusa.gov/asianow/chinagreenbld.html
December 17 - Southern AZ Logistics Education Org. Dinner 

5:30-8:30 pm, Wednesday Dec. 17, at El Parador Restaurant, (2744 E. Broadway); Gary Magrino, Chairman, Greater Yuma Port Authority & owner of MULTI TECH Transportation, LLC. and Howard Granger, former Economic Development Manager of the Port of Seattle will speak at the Southern AZ Logistics Education Organization (SALEO) dinner. $25 members & 1st-timers, $30 non-members; RSVP to al.altuna@treoaz.org or (520) 243-1929.

January 27-28, 2009 - BIS Export Control Event 
This two-day program is led by BIS's professional counseling staff and provides an in-depth examination of the Export Administration Regulations (EAR). The program will cover the information exporters need to know to comply with U.S. export control requirements on commercial goods. We will focus on what items and activities are subject to the EAR; steps to take to determine the export licensing requirements for your item; how to determine your export control classification number (ECCN); when you can export or reexport without applying for a license; export clearance procedures and record keeping requirements; Export Management and Compliance Program (EMCP) concepts; and real life examples in applying this information. Presenters will conduct a number of "hands-on" exercises that will prepare you to apply the regulations to your own company's export activities. This program is well suited for those who need a comprehensive understanding of their obligations under the EAR. Please email matt.baker@mail.doc.gov with questions. 
Orange Tree Golf resort

10601 N. 56th St.

Scottsdale, AZ 85254

(480) 948-6100 

$325 for the two day event which includes breakfast and lunch both days. 

REGISTRATION:  http://www.buyusa.gov/arizona/bis.html
2009 Global Marketplace Webinar Series: Save the dates! Registration coming soon.

    * All programs will run from 10:00 – 11:15AM CST.

    * $40 Fee for each live event

    * Interactive format allows you to ask questions

    * Participate from your office or home computer

    * Can't attend the live event? Order the audio/visual recording

January 14, 2009: Classifying your Product for Import /Export (HS#) Are you aware of the implications of classifying products correctly? How are you working through product classification? This web-based seminar offers a checklist for ensuring proper classification. A leading Midwest manufacturer will share best practices and insights based on their experiences.

January 28, 2009: Export Documentation Fundamentals Are you familiar with international trade terminology and the documents required to ship products overseas? During this web-based seminar, you will learn the roles that each party has in the export transaction, learn what documents are required to minimize the risk of delays and how to complete them, and export clearance filing requirements through AES (formerly the SED).

February 11, 2009: Incoterms 2000–Transportation Obligations, Costs and Risks Incoterms 2000 define seller-buyer responsibilities, costs and risks used in international sales of goods. Do you properly use Incoterms? This web-based seminar will profile all 13 Incoterms with an emphasis on minimizing your costs and risks as an exporter.
February 18, 2009: Ensuring Payment for International Sales Do you know how to safely get paid for an international sale? This web-based seminar will outline the common international methods of payment used in global trade and risk mitigation tools.
March 4, 2009: Increasing Your Global Sales Using the Internet The Internet can be a powerful global marketing tool to showcase your company to a world of new customers. Are you harnessing the Internet’s full potential for increasing export sales and reducing costs? This web-based seminar will outline the tools available to increase site visibility and usability to foreign buyers, and key issues to consider when trying to internationalize your website.

March 18, 2009: Exporter Obligations/Export Control Update Do you know your obligations as an exporter? Are you aware of the latest export controls? This web-based seminar will outline the exporter’s responsibilities in a transaction, minimum filing and record keeping obligations and tips on a compliance manual. Also find out about the latest export controls and if they affect your transaction.
Questions? Contact Kristian Richardson @ Kristian.Richardson@mail.doc.gov
Notify U.S. – Free Tool to Track Product Requirements Worldwide

Do you know about the Department of Commerce service for U.S. SMEs to track manufactured product requirements around the world? "Notify U.S." is a free web information service that offers U.S. citizens, industries, and organizations the opportunity to be informed, and to review and comment on proposed foreign technical regulations that could affect their products, businesses, and access to international markets. U.S. industry, businesses, exporters, government trade policy officials, product development engineers and professionals, consultants and lawyers working with exporters, and interested trade and export stakeholders should register. For more information and to register for Notify U.S., please visit: http://www.nist.gov/notifyus/
Other Promotion Opportunities in the Commercial News USA
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The March-April 2009 issue of “Commercial News USA,” will feature the industries of Franchising, Safety and Security, and Wireless Communications. Deadlines for the edition are January 9, 2009 for space, and January 16, 2008 for materials. CNUSA, the official export promotion magazine of the U.S. Department of Commerce, reaches 400,000 readers in 176 countries worldwide. For advertising information and to view current and past issues, please visit: http://thinkglobal.us/
Business Service Provider Directory


Are you looking for new customers? Then look into the U.S. Commercial Service's Business Service Provider Directory 
If you provide a product or service that is useful to U.S. exporters or an international buyer, use our Business Service Provider (BSP) Directory to promote your company to these prospective customers. For a low annual subscription fee of $300, your company's profile, including contact information and logo, will be listed in our online BSP Directory where it will be seen by thousands of prospective customers.
For a complete list of available BSP categories, standards, participation guidelines, and to sign up, please visit http://www.buyusa.gov/arizona/bsp_guidelines.html

For more information please contact Mr. Kristian Richardson at 602-254-2907 or e-mail him at Kristian.Richardson@mail.doc.gov
PLEASE NOTE – Name and Email Address Change

Please note that Sally is now Sally Chambers and her new email address is sally.chambers@mail.doc.gov.  Her telephone number remains the same – (480) 884-1658

Market of the Month – Georgia

Location: Southwestern Asia, bordering the Black Sea, between Turkey and Russia


Population: 4,630,841 (July 2008 est.)


Languages: Georgian: 71 percent (official); Russian: 9 percent; Armenian: 7 percent; Azeri: 6 percent; other: 7 percent - Abkhaz is the official language in Abkhazia.

Government Type: Republic


GDP (purchasing power parity): $20.6 billion (2007 est.)


GDP (official exchange rate): $10.29 billion (2007 est.)

Export Commodities: Scrap metal, wine, mineral water, ores, vehicles, fruits and nuts
Import Commodities: Fuels, vehicles, machinery and parts, grain and other foods, and pharmaceuticals
Why Georgia?

Georgia is a nation with a small transitional economy that is undergoing rapid and positive change. While it is itself a small market of 4.5 million people, with a gross domestic product (GDP) per capita of $3,400 at purchasing power parity, it is located at the crossroads between Europe and Central Asia.

The World Bank recognized Georgia as the world’s fastest reforming economy and as a leader in the fight against corruption, following the 2003 Rose Revolution. Also ranked 37th in the world by the World Bank in 2007 for ease of doing business, Georgia can offer a platform for trade and investment in the Caucasus, Central Asia and Russia.

Overall, the Georgian economy is experiencing rapid growth despite restrictions on key Georgian exports imposed by Russia, which has traditionally been Georgia’s largest trading partner.

Market Opportunities
The tourism and agriculture sectors are receiving special attention from the government and from international donors, such as the Millennium Challenge Corporation. Furnishings and equipment for these sectors will be in demand.

Construction of roads, energy distribution infrastructure, water systems, hotels and office space is booming across Georgia. This is presenting opportunities for producers of building equipment and materials and for providers of architectural and engineering services.

While consumers’ spending power is somewhat constrained, they are interested in processed foodstuffs, automobiles and aftermarket accessories, and security equipment.

Information technology systems and software are needed to support new business growth.

Market Challenges
The Georgian government has committed itself to further reducing obstacles to doing business in Georgia. It has already reduced all but a few tariffs to a zero rate and has stated its intention to abolish tariffs altogether. The main practical challenges to doing business in Georgia stem from linguistic and cultural differences.  Furthermore, enforcement of intellectual property rights is weak.

Promising Sectors and Potential Projects in the Republic of Georgia

Infrastructure - (Note: Georgia has been a major transit point for the Silk Road linking Europe and Central Asia.)

· Railroad expansion/upgrade
· Poti Sea Port expansion project
Energy - (Note: Georgia is a major transit point for natural gas from Baku to Europe.)

· Natural gas underground storage

· Major hydroelectric dam
Other

· Copper mine modernization
· Agribusiness

 Learn More

In addition to obtaining U.S. Commercial Service market research, you can visit the following organizations’ Web sites to learn more about Georgia:

      - American Chamber of Commerce in Georgia (http://www.amcham.ge)


      - America Georgia Business Council
 (http://www.agbdc.com)
      - U.S. Embassy in Tbilisi, Georgia (http://georgia.usembassy.gov)
ExporTech Continued from Page 1 
Participants work as a group through a process to accelerate the pace and increase the success rate of international sales efforts.  Working with international business experts, participants will be able to refine their global strategies.

ExporTech offers concrete benefits:

•
The content is customized to the specific learning needs of the participants;

•
The program delivers an “account team” of resources for each company that         helps them rapidly move from planning to actual sales and payment;

•
The global strategies and success factors covered are based on real-world company research;

•
Speed to market is accelerated as a robust plan is developed in three months;

•
Quantifiable cost savings are achieved as participants connect with reputable resources; and,

•
Participant will be matched with a qualified ASU intern throughout the course.
For more info, contact Sally at (480) 884-1658 or at SChambers@mail.doc.gov
Special thanks to the newest addition to our USEAC team, Ms. Christine Patterson, a student volunteer from the Thunderbird School of Global Management, for drafting this month’s issue of AZ International Trade News. If you have any questions regarding the newsletter or would like to include an article on an issue pertinent to Arizona’s international trade, please contact Christine.Patterson@mail.doc.gov.

Enjoy this month’s edition!

Kristian
Your Arizona U.S. Export Assistance Center Staff

Mr. Eric Nielsen, Director, Arizona USEAC - 520.670.5540 - enielsen@mail.doc.gov
Mr. Matt Baker, International Trade Specialist, Tucson – 520.670.5540 - mbaker@mail.doc.gov
Ms. Pompeya Lambrecht, International Trade Specialist, Phoenix – 602.277.5223 - plambrecht@mail.doc.gov
Ms. Christine Patterson, International Trade Specialist Intern, Phoenix – 602.277.6004 – christine.patterson@mail.doc.gov 

Mr. Kristian Richardson, International Trade Specialist, Phoenix – 602.254.2907 - krichardson@mail.doc.gov
Ms. Sally Chambers, International Trade Specialist, Phoenix – 480.884.1658 – schambers@mail.doc.gov
*To watch a video about how we help companies profit through international sales, visit: http://www.imagespark.com/azexport


www.buyusa.gov/arizona


