EITO 2006: Wireless, Mobile, and Content Management

Germany Snapshot

· Germany’s Telecommunications market in 2005 was valued at EUR 65,770 million, and will be worth EUR 66,534 million by 2007.

· By the end of 2005, Germany had the highest number of web users, and is set to remain the largest Internet commerce market through 2009.

·  “Total IT spending in Germany is forecast to climb by 3.1% in 2005 and 3.4% in 2006 … In 2005, telecommunications spending in Germany registered a 1.5% increase and is expected to grow by 0.7% in 2006.”

· “In mobile telecommunications, voice and data services will dominate the scene in 2005 and 2006, while mobile telecommunications providers will continue to invest heavily in Universal Mobile Telecommunication System (UMTS) infrastructures.” 

· “The German mobile market has also witnessed the arrival of new players, Mobile Virtual Network Operators (MVNOs) and sub-operator brands, which will increase the competitive rivalry in the market”

Wireless
· “In the LAN hardware area, the European Wireless LAN market experienced one of the most significant growth rates in 2005, with wireless gateways/routers continuing to take the largest share of the Wireless LAN (WLAN) infrastructure segment. WLAN equipment is expected to sustain this positive trend, not only at a corporate level, but also in the residential sector, where service providers have begun to offer wireless routers and gateways within broadband subscriptions.”

· Among companies with more than 20 employees in the EU 15 plus Norway and Switzerland, 43.0% are in the process of adopting WLANs.

Mobile

· “Entertainment and mobility in particular will account for most of the positive developments within the telecommunications market and will sustain the growth of products such as converge handheld devices and mobile handsets. Data services in both the fixed and mobile areas will also contribute to the positive development of the telecommunications market.”

· “The launch of 3G has allowed mobile operators to create content offers. As with the fixed Internet, a first tier of services is offered as part of bundles, presented directly on operators’ portals. With 3G, operators can play an increasing role in content distribution … For this to become a reality, operators are calling on a host of content providers”

· “Mobile opens up new prospects for content distribution, both as a secured order-taking system and as a platform for digital content distribution.”

· “By 2009 almost 40% of broadband households will pay for some form of entertainment content, be it gaming, music, or video; and a relevant share will be over mobile.” 

· “However, in the long term, the convergence of the fixed and mobile Internet and the launch of broadcast television over mobile may threaten the proprietary strategies of mobile telephony operators, and lead to one unique market for Internet content, accessed through both fixed and mobile devices.”

· “Quadruple play (high-speed data, telephony, wireless and television service) is emerging in Europe. In this context, one company will eventually supply the average home with all its needs in terms of home telephony, free and pay-television, high-speed Internet access and even mobile telephony.”

Content Management

· Western Europe’s paid content market will increase from EUR 1.4 billion in 2006 to EUR 2.8 billion in 2009.

· Content services launched in the late 1990s failed to gain popularity due to:

· Lack of bandwidth

· Lack of cooperation between content providers, online distributors and ISPs

· Competition between online content shops and physical retailers

· Lack of entrenched business models for digital content distribution

· The dot.com crash of 2001

· These problems have begun to disappear, as there has been:

· Rise of available bitrates

· Nuanced strategy development

· Emergence of new operators in computing, retail, and new entrance

· Growth of online advertising market

· Willingness by consumers to pay for content

· Adult entertainment remains the most popular online content, but its market share has been declining, with expected growth in music and, to a lesser extent, video.

· Paid online content revenues in Western Europe are forecast at EUR 1,441 million in 2006 and EUR 2,785 million in 2009.

