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                       www.buyusa.gov/studyusa

HELPING YOU EDUCATE THE WORLD

      Education and training is our county’s 5th largest services export, bringing over $12 billion in annual revenue to the United States, as well as enormous benefits of cultural and international understanding that are impossible to quantify.  U.S. Department of Commerce Export Assistance Centers around the country work to help expand exports of U.S. products and services.  This newsletter is a free service provided to U.S. educational institutions interested in expanding their international marketing and student recruitment.  It is compiled and edited by the U.S. Department of Commerce education team, currently headed by Debra Rogers of the Chicago Export Assistance Center.  Comments and feedback on this newsletter are appreciated.

Please check the boxes next to the items of interest to you, complete the brief form at the end of this newsletter, 

and fax or e-mail it back to the trade specialist above to receive more detailed information and consultation.
FREE MARKET RESEARCH

Our specialists abroad develop market research to help you evaluate markets for your educational services.  Research ranges from 

short reports on areas of opportunity to detailed market and industry reports.  Below are a few examples of some of our most recent

market research reports available FREE OF COST.  

Detailed Country Reports:  (check box and fax back to us to request the complete report)

· Malaysia

Public Universities Directed to Specialize by Study Offerings

June 8, 2005
· Korea


The Demand for E-Learning

May 15, 2005
· Mexico


ESL Increasingly in Demand

May 13, 2005
· Peru


The Market for Education & Training Services

May 2, 2005
· Turkey


Higher Education in Turkey

April 19, 2005
· Mexico


Education Sector Overview

April 19, 2005
· India


Indian Demand for Education in the U.S.

April 4, 2005
· Vietnam

Vocational Training Sector

March 29, 2005

These reports can also be found at www.export.gov.

COUNTRY FEATURE:  ENGLAND

     Although England has a long-standing reputation for excellent research facilities and educational institutions, a large section of the public education sector has suffered from under-funding, neglect and accusations of falling standards. The value of education is now being seen in economic terms, with the provision of good quality education being equated to a well-trained, good quality work force.  The public education sector is currently benefiting from large-scale investment, as well as the implementation of a number of major reforms in schools, higher and further education.

     Services traditionally supplied to the school public sector by public organizations, such as building refurbishment, are now being provided with the help of the private sector through Public Private Finance (PPP)/Private Finance Initiative (PFI) contracts.   There are an increasing number of private sector education material suppliers offering a variety of products and 

services, including specialized furniture, software or special needs equipment.  

     The majority of children are educated in state primary and secondary schools and the state college system, all of which are funded by the Government.  The number of pupils attending independent (or private) schools is increasing, though the percentage remains small at just over 7%.  Independent school fees, which can range from anywhere between $1,415 up to around $20,000 per term, provide a barrier to most parents thinking about educating their children privately.

     At university level, the continuing problem of unfilled student places and lack of funding has led to a financial crisis among some of the newer universities.  44% of universities suffered a deficit in the 2000/1 academic year.  In January 2003, in response to these funding problems, the Government published its long awaited white paper, "The Future of Higher Education”, which outlined its plans for much needed reform of the sector, including a pledge to increase spending on higher education from roughly $12 billion in 2002/3 to $15.8 billion in 2005/6, an approximate increase of 6% each year.

     The Government predicts expansion within the higher education sector as it seeks to increase the percentage of people obtaining some form of further or higher education qualification.  In England, there has been continued debate over the Government’s plans to abolish up front university tuition fees, which currently start at around $1,769 a year, and replace them with higher fees, which will be payable after a student graduates and finds employment. From 2006, universities will be free to set a maximum tuition fee of $5,450 a year although financial assistance would be available for students from low-income families.  

     With the issue of finance at the forefront of the further/higher education debate, England may see a shift to U.S. style private or corporate funding of higher education institutions to balance public sector funding.  For example, the Government has established a Higher Education Innovation Fund, which has been created with the aim of encouraging a closer relationship between the public education sector and business and regional development agencies.  It actively wants to encourage more corporate donation into the sector.

     Business studies is becoming the most popular degree choice for undergraduates, increasing the possibility of closer links between the private and business sector.  Studies show more people are enrolling at business schools or universities for MBA courses.   The UK has over 100 business schools and rivals Spain and Italy as a popular destination for MBA students.  Applicants rate reputation and long-term career benefits as important criteria for choosing a school.  Location is becoming an increasing priority as more people have the opportunity to travel internationally and ambitions to work abroad.   

     Despite the UK’s membership within the European Union, UK students traditionally prefer to study abroad in English-speaking countries such as the United States, Australia and Canada.  According to the Fulbright Commission, around 8,400 UK students study in the US each year, and the figure is increasing.  The main motivation is the broader diversity of course content in US universities.  In addition, with the new fee structures being introduced in the UK, some students find that studying in the US is no longer that much more expensive than studying at home.

     While UK students tend to avoid foreign language study, foreign students come to the UK in large numbers to study and improve their English speaking skills.  It is the second most popular destination for overseas students after the US.  According to the Universities and Colleges Admissions Service, overseas applications have risen by 9% this year. 

     The large number of reforms and closer partnership between the public and private sectors is opening up many opportunities for U.S. educational institutions and companies wishing to enter the education market.

                       The above report was prepared in June 2005 by Cheryl Withers of the U.S. Commercial Service in London.

PROMOTIONAL  EVENTS

The U.S. Department of Commerce develops and/or supports promotional fairs abroad at which U.S. educational institutions can recruit international students and meet with educational multipliers and agents.  Events include trade missions, promotional fairs and educational seminars.  Below is a list of our upcoming programs.

· September 21-25, 2005:  CS-certified Linden University Fairs - Middle East

The U.S. Commercial Service has certified these education fairs and will be providing support logistical and promotional support.

Muscat Oman on 9/21/05 and Abu Dhabi, UAE on 9/25/05.  See www.lindentours.com.

· September 25-28, 2005:  CS-certified Linden University Fairs - Latin America
The U.S. Commercial Service has certified these education fairs and will be providing support logistical and promotional support.

Buenos Aires, Argentina on 9/25/05 and Sao Paulo, Brazil on 9/28/05.  See www.lindentours.com.

· September 26 – 29, 2005:  Europe MBA Fair - Sweden, Switzerland, Germany 
The MBA fair of the U.S. Commercial Service will be in its ninth year in 2005 and has proven to be a pivotal platform for international MBA marketing. The U.S. Commercial Service in Switzerland will organize the fair in 2005 in cooperation with the U.S. Commercial Service in Hamburg, Germany and Stockholm, Sweden. The fair will be held in Stockholm, September 26, Zurich, September 28, and Hamburg, September 29. The MBA Fair is designed for U.S. universities with MBA programs to exhibit in cities not regularly covered by the larger MBA/University recruitment fairs. The event has a track record in producing results for exhibitors, who appreciate the smaller venue and the quality of the visitors - generally young professionals.

· September 21 – October 15, 2005:  Eastern Mediterranean StudyUSA Tour

Education fairs in Morocco, Israel, Jordan, Turkey, Lebanon, and Egypt.  This is a great opportunity for accredited post-secondary educational service providers to tap the demand represented by roughly 21,000 students from these markets actually studying in the United States in 2004, not to mention many thousands more requests for information received each year in these markets of 180 million people.  The convenient schedule allows participants to choose all venues or just those markets of greatest interest to them, including 10-11 fully optional stops in Marrakech, Casablanca/Rabat, Ifrane or Tangier, Tel Aviv, Ramallah, Amman, Ankara, Izmir, Beirut, Cairo and Alexandria. As a further alternative, participating universities may also sign up for the Catalog Show Program, either to supplement their travel schedule or as an alternative to participating in person. 

· September 29 - October 23, 2005:  CS-Certified Linden University Fairs - Asia

The U.S. Commercial Service has certified these education fairs and will be providing support logistical and promotional support.

Mumbai on 9/29/05, New Delhi, India on 10/3/05; Seoul, Korea on 10/13/05; Singapore on 10/23/05.  See www.lindentours.com.

· October 3-5, 2005:  Expo Ingles 2005 - Chile
The Chilean government is very keen on increasing the number of English/Spanish bilingual workers at all levels, and has established a special program at the Ministry of Education to achieve this.  The newly created association ARIE, Association of Representative of International Education and Exchange Programs, is organizing Expo Inglés, the first trade fair solely dedicated to English language training.  this is an excellent opportunity for U.S. universities, language schools, and other entities/firms to promote their English programs in Chile.  The U.S. Commercial Service of the U.S. Embassy, Santiago is supporting this expo. 

· October 18-25, 2005:  International Education Fairs in Venezuela

The Commercial Service of the U.S. Embassy, Caracas, is supporting the AVAA and CEVAZ International Educational Fairs, an opportunity for U.S. Schools interested in tapping the strong Venezuelan market for U.S. higher education.  These events, which allow you to choose among a number of leading city venues, are being organized by the two leading Education USA advising centers in Venezuela - Asociación Venezolana Americana de la Amistad (AVAA) and Centro Venezolano Americano del Zulia (CEVAZ).

· October 31-November 3, 2005:  14th U.S. University Fair – Japan
This is the premier student recruiting fair in Japan for regionally accredit U.S. colleges & universities.  It is co-organized by the U.S. Commercial Service in Tokyo, the Japan-U.S. Educational Commission & the Institute of International Education (IIE).

· November 10-13 2005:  Study USA Pavilion at Universitarea,  Mexico City

For the last three years, Mexico has been the 7th largest source of international students in the United States. Mexican students prefer to study in the U.S. because of its close geographical location, commercial ties, and quality of school programs. The 4th annual Study USA Mexico Pavilion at Universitarea is the number one venue for U.S. schools looking to tap into this burgeoning Mexican student market.  With over 40,000 visitors, Universitarea is the leading event in Mexico for higher education. 

· November 12-17, 2005:  ISN American Education Expo/Conference – Latin America
The U.S. Commercial Service has certified these education fairs and will be providing support logistical and promotional support.

Lima on 11/12/05, Caracas on 11/14/05, Medellin on 11/16/05, and Bogota on 11/17/05.

· February 10-16, 2006:  ISN American Education Expo - Gulf
The U.S. Commercial Service has certified these education fairs and will be providing support logistical and promotional support.

Istanbul on 2/10/06, Dubai on 2/12&13/06, Abu Dhabi on 2/14/06, Kuwait City on 2/16/06.

Updated information on upcoming events can also be found at www.buyusa.gov/studyusa.
MORE INFORMATION

For more information on any of the programs mentioned please complete the following questions, check the boxes 

next to newsletter items of interest and fax or e-mail this document to the contact listed on the top of the first page.

Your Name

Organization


Title

E-mail address


Telephone

Fax Number


Comments


____________________________________________________________________________________________________________

(To be removed from this mailing list or replaced with a colleague please indicate this in the comments section)

Debra Rogers


International Trade Specialist


Debra.Rogers@mail.doc.gov


Tel: (312) 353-6988











� EMBED MS_ClipArt_Gallery.2  ���














U.S. Export Assistance Center
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