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                                                            www.buyusa.gov/studyusa   

Country Feature:  Singapore
The Government of Singapore (GOS) is investing heavily to create an education hub in Asia. In the long term, education is poised to become an important service sector. Singapore’s strength in building its brand as a premier education hub in Asia is that it offers diversity and a distinctive mix of education services in a safe and comfortable environment. 

Singapore is a preferred destination for quality external degree education particularly since its strategic geographical location is close to top source countries for international students from China, Korea, Japan, Malaysia and India. Singapore has a reputation as having a world-class infrastructure and a vibrant business hub that present opportunities for institutional industry collaboration and increasingly sophisticated industries. The main medium of communication and instruction is in English thus attracting prospective students from the region to study in Singapore, and then to work and form networks if they return to their home countries. 

In October 2003, the government predicted that education services would generate about 5% of Gross Domestic Product (GDP) in the next decade, up from the current 3.6%. The forecast is for the number of foreign students to triple to 150,000 by 2012, as a growing middle class plus business executives in other parts of Asia look for schools outside the United States and Europe for their higher education needs.

As of June 2004, Singapore’s labor force included 2,183,300 economically active persons. It is estimated that there were about 80,000 working adults who were either taking full or part-time diploma and degree courses.

A significant number of foreigners come to study in Singapore. Some start at lower levels (e.g. primary or secondary) and then pursue higher-level education to diploma and / or degree programs through private educational institutions while others come purely for the degree programs. This has been increasing due to the following:

· Large number of educational institutions and internationally recognized programs in a wide variety of areas and levels.

· Costs of courses and living standards, including culture.

Students in external degree programs tend to be attracted to courses in the Business, Marketing, Mass Communications and Information Technology disciplines since they are more desk-bound fields of study. The external degree programs appeal to working adults who regard them as the most productive means to obtain a university qualification, upgrade their skills or pursue new career opportunities. Many graduates have continued their studies and obtained postgraduate qualifications through external higher degree programs since they offer flexibility in time management and enables them to pursue their careers.

The best sales prospects, for U.S. providers of external degree programs, are segments that are being actively promoted by the GOS for the next phase of the local economy’s development. These sectors of excellence will attract foreigners because they will know that these courses are of high quality and that potential employment opportunities may be offered to them after their studies, particularly since Singapore practices a very open work immigration policy. These include:

· Biomedical Sciences / Healthcare

· Finance / Banking / Insurance

· Hospitality / Tourism

· Logistics

· Media / Arts / Design

When a U.S. university seeks to collaborate with a local educational institution, there are several aspects to running external degree programs.

· Course Structure

Many of the bachelor degree programs offered in Singapore can run either on a full-time or part-time basis during the day or in the evenings. For programs offering a Master degree or above, it is usually on a part-time basis as most students are working adults. Classes are conducted either during weeknights (2 – 3 nights a week, maximum 3 hours per night) and / or during the weekends. Many also include research and dissertations for specialized fields.

· Lecturers

For most programs, whether full or part-time, classes are conducted by local lecturers. There are also instances where both local and foreign university lecturers will conduct classes. It is also very common for students, usually working adults who are unable to take long leave from work, undertaking Master degree and above programs to attend one to two weeks of intensive classes that are usually taught by foreign visiting lecturers.

· Programs

Some of the programs, with special arrangements with the university, allow students to undertake certain modules at the foreign university campus. There are also some programs whereby it is compulsory for a student to attend classes at the foreign university campus (for at least a semester) in order to obtain the degree certification.

Other than offering programs that are or will be in demand, providers of external degrees programs should take into consideration the emphasis placed by students on the recognition of the degree program and the reputation of the foreign university. This is especially important as only certain programs and institutions are recognized in Singapore and held in esteem within the region. In the same way, it is very important for U.S. providers to carefully pick and choose a partner that is trusted by potential students and even employers.

The above article is excerpted from a U.S. Department of Commerce market research report. The full 60-page report can be found at www.export.gov. Date of article: February 28, 2005. 

U.S. Department of Commerce Promotional Events

To request further information on any of the following events, please check the items of interest and complete the form on page 4, or send an e-mail to your Trade Specialist.

· May 13, 2005 at 11:00 a.m. CST:  The Mexican Market for U.S. Education – WebEx Briefing
In conjunction with IIE and the U.S. Department of State, the Commercial Service in Mexico City will be hosting a WebEx conference on the Mexican Higher Education Market. This on-line event will provide U.S. Universities, Community Colleges and other institutions of higher learning the opportunity to receive an overview of the Mexican education market, an understanding of the Mexican international student and insight into the student visa application and issuance process. For more information and to register for this FREE market briefing, please go to http://www.buyusa.gov/mexico/en/trade_events.html, scroll down to the event headed 'Mexico Higher Education WebEx', and follow the link to fill out the registration form.  You will receive an e-mail with detailed instructions on how to access the event.

· May 31 – June 3, 2005:  National NAFSA Conference – Seattle

Members of the U.S. Department of Commerce Commercial Service Education Team will be actively participating at the annual NAFSA conference in Seattle, Washington.  Please consider attending our session, “Promoting U.S. Education Overseas: State & Federal Government Resources” at 1:00 pm on June 2, and/or visit our booth (#845) to meet our team members and gather additional information about how we are assisting U.S. education & training organizations.
· September 26 – 29, 2005:  Europe MBA Fair - Sweden, Switzerland, Germany 
The MBA fair of the U.S. Commercial Service will be in its ninth year in 2005 and has proven to be a pivotal platform for international MBA marketing. The U.S. Commercial Service in Switzerland will organize the fair in 2005 in cooperation with the U.S. Commercial Service in Hamburg, Germany and Stockholm, Sweden. The fair will be held in Stockholm, September 26, Zurich, September 28, and Hamburg, September 29. The MBA Fair is designed for U.S. universities with MBA programs to exhibit in cities not regularly covered by the larger MBA/University recruitment fairs. The event has a track record in producing results for exhibitors, who appreciate the smaller venue and the quality of the visitors - generally young professionals.

· September 21 – October 15, 2005:  Eastern Mediterranean StudyUSA Tour

Education fairs in Morocco, Israel, Jordan, Turkey, Lebanon, and Egypt.  This is a great opportunity for accredited post-secondary educational service providers to tap the demand represented by roughly 21,000 students from these markets actually studying in the United States in 2004, not to mention many thousands more requests for information received each year in these markets of 180 million people. 

The convenient schedule allows participants to choose all venues or just those markets of greatest interest to them, including 10-11 fully optional stops in Marrakech, Casablanca/Rabat, Ifrane or Tangier, Tel Aviv, Ramallah, Amman, Ankara, Izmir, Beirut, Cairo and Alexandria. As a further alternative, participating universities may also sign up for the Catalog Show Program, either to supplement their travel schedule or as an alternative to participating in person. 

o
        November 10-13 2005:  Study USA Pavilion at Universitarea,  Mexico City
For the last three years, Mexico has been the 7th largest source of international students in the United States. Mexican students prefer to study in the U.S. because of its close geographical location, commercial ties, and quality of school programs. The 4th annual Study USA Mexico Pavilion at Universitarea is the number one venue for U.S. schools looking to tap into this burgeoning Mexican student market.  With over 40,000 visitors, Universitarea is the leading event in Mexico for higher education. 
· November 30 – December 2, 2005:  Online Education - Hamburg, Germany
This annual event is an important meeting point for international e-learning and training experts from the business sector, universities, as well as government and administrative institutions. Experts get together to keep up with the latest trends and to establish contacts. This show attracts more than 1700 participants from 66 countries.  

· February 14 – 17, 2006:  Learntec 2006 - Karlsruhe, Germany 
Learntec, the European Conference and Specialist Trade Fair for Educational and Information Technology, is Germany’s most established e-learning event and has gained a reputation as the leading event in Europe. The four-day trade fair and conference with workshops are devoted to hands-on presentations and discussions of the latest insights and findings in the field of e-learning all over Europe. The Learntec 2003 attracted more than 9,000 visitors and for the 2004 event more than 10,000 attendees are expected to visit the more than 300 international visitors. For more information please go to www.learntec.de.  

Updated information on upcoming events can also be found at www.buyusa.gov/studyusa.
New Market Research

· Turkey:  Higher Education in Turkey

(04/19/2005)

· Mexico:  Education Sector Overview

(04/19/2005)

· India: Indian Market for Education in the United States

       (04/04/2005)

· Vietnam: Business Opportunities in the Vocational Training Sector

      (03/29/2005)

· Qatar: Education and Training Trends and Opportunities  (03/23/2005)

· Bulgaria: Restructuring of the Bulgarian Educational Sector

       (03/10/2005)

· Singapore: External Degree Programs

      (02/28/2005)

· Switzerland: Swiss Educational and Training Equipment and Supplies Market

       (01/10/2005)

· Spain: Premier E-Learning Congress

       (01/04/2005)

      New Market Research can be found at    

      www.export.gov 
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 PLEASE SEND GLOBAL TRADE EVENT AND/OR MARKET RESEARCH TO ME AS CHECKED ABOVE





For additional information on the above listed events and/or to receive free copies of the market research reports, fax pages 2 & 3 (as appropriate) to Debra Rogers at 


312-353-8120 or e-mail � HYPERLINK "mailto:debra.rogers@mail.doc.gov" ��debra.rogers@mail.doc.gov�. 








Name: _________________________________________________________________________





School/Company Name: __________________________________________________________





Phone Number: ______________________ Fax Number: ________________________________





E-mail Address (required): 
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Contact:  Maura Kim at the U.S. Commercial Service, Los Angeles West 


tel: 310 235-7207: fax:  310 235-7220, e-mail: � HYPERLINK "mailto:maura.kim@mail.doc.gov" ��maura.kim@mail.doc.gov�
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