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Ecobuild

Earls Court, London
3- 5 March 2009

www.ecobuild.co.uk

About Ecobuild
• Biggest event in the world dedicated to sustainable 

d i t ti d th b ilt i tdesign, construction and the built environment
• Biggest showcase for the built environment ever to 

be staged in London
• 9 of the top 10 architects
• 16 of the top 20 housebuilders
• 8 of the top 10 main contractors 
• Major clients including Berkeley, DoH, MOD, GLA,Major clients including Berkeley, DoH, MOD, GLA, 

Land Securities, M&S, Centrica, Sainsbury’s Tesco, 
JLP, Asda, Network Rail.

• Co-located with Futurebuild, the UK’s biggest event 
for innovation in construction methods and 
materials
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Ecobuild growth

200 0 hibi 1 00 i i• 2005 – 50 exhibitors, 1,500 visitors
• 2006 – 90 exhibitors, 6,144 visitors
• 2007 – 300 exhibitors, 13,404 

visitors
2008 500 hibit 25 858• 2008 – 500 exhibitors, 25,858 
visitors

• 2009 forecast – 800 exhibitors, 
30,000 visitors

Event Format
• Unique event format combines:

- exhibition of the latest products, services, best 
practice and latest projects
- extensive information programme including 
practical seminars, talks and discussions – all free 
to attend – delivered by some of the best known 
and most respected figures in the sector

d f i t ti i it tt ti fl ti- dozens of interactive visitor attractions, reflecting 
the key themes and connecting with the information 
programme
- co-location with Futurebuild attracts broad cross 
section of visitors
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Size & Scale

Information Programme

• A key element of the event reflecting• A key element of the event, reflecting 
the major themes impacting the sector

• Over 500 high profile and highly-
regarded speakers. 

• In 2009, over 100 individual sessions inIn 2009, over 100 individual sessions in 
20 theatres running simultaneously, 
comprising
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First Class Speakers

Attendee profile
The breadth of the visitor audience reflects interest right across 

design, construction and the built environment
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Attractions & Experience

Market Relationships
The event is designed deliberately to be inclusive’ – involving 

l di f i l i i i i d hleading professionals, organisations, associations and the 
media

Over 60 leading supporters including:
RIBA, CIOB, BIFM, BPF, UK GBC, AECB, TCPA, RTPI, CIRIA, CIAT, 
IStructE, RICS, BSRIA, British Precast, The Concrete Centre, UKTFA, 
TRADA, REA, SCI, Defra, DCLG, BERR, IEMA, CIBSE

100 media partners including:
Construction News, Planning, Regeneration & Renewal, 
Architects Journal, Architecture Today, FX, Inside Housing, FM 
World, Timber in Construction, Housing Association Building 
and Maintenance, ABCD 
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Learning & Interaction


