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FUTURE TRADE EVENTS

PGA Merchandise Show, Orlando, FL, Jan 29-Feb 1, 2004

Once again, the PGA Merchandise Show will be part of the Commercial Service’s International Buyer Program, which recruits foreign buyer delegations to attend U.S. based trade shows.  What does this mean for your firm?  Our overseas offices will be leading delegations of buyers to Orlando to meet with you!  You can also schedule a meeting with one of our overseas commercial specialists for one-on-one counseling on specific countries so you can find out the who, what and where of your next international market.  If you plan to exhibit at the PGA show, let me know in advance so I can help make the most of your visit to Orlando.
GOLF USA at Japan Golf Fair, Tokyo, Japan, Feb 26-28, 2004
The Japan Golf Fair ("JGF") is the only trade show for all golf-related goods and services in Japan, which is the second largest golfing market in the world. The JGF has been well recognized by Japanese industry leaders and golfers as the best opportunity to see and try new golf products and services. At JGF 2003, 179 exhibitors displayed their latest products in 517 booths. The total number of visitors was 44,362. Approximately 60% of the visitors were business executives involved in the golf industry, with the remaining visitors being avid golfers. The 38th annual JGF 2004 will be held from February 26-28, 2004 at the Tokyo International Exhibition Hall (Tokyo Big Site). At the next show, JGF will, for the first time ever, permit golf resorts, golf destinations and attractions to exhibit along with golf equipment and services companies. The Commercial Service Osaka, having national responsibility for the promotion of U.S. sporting goods in Japan, will organize a "GOLF USA Pavilion," at JGF. The GOLF USA Pavilion will provide U.S. exhibitors with an excellent opportunity to meet potential agents/distributors for the U.S. golf product and service companies and large numbers of the Japanese golfing public for the U.S. golf destinations and attractions. This is the only event in Japan, the second largest golf market in the world, which provides such tremendous opportunities for U.S. companies and destinations.
PGA Golf Show Italia 2004, Rimini, Italy, June 2004
The past few years have seen a tremendous growth in the popularity of golf all over Italy. In only the last ten years, both the number of golfers in Italy and the number of courses have more than doubled. American golf products and accessories enjoy a reputation for excellent quality, and major U.S. brands enjoy strong countrywide recognition. This excellent reputation puts U.S. manufacturers in a good position to boost sales in Italy. As a result, U.S. golf products exporters are strongly encouraged to consider Italy as a possible target for developing international activities. PGA Show, the leading Italian event specializing in golf equipment and accessories, represents a unique and cost-effective opportunity for American companies to gain visibility and a presence in the growing Italian market. This show will provide exposure for U.S. products to thousands of potential buyers, distributors, and other interested parties throughout Italy. Take part in the Commerce Department’s Product Center, and gain high-quality, low-cost exposure for your American-made products.  This promotion is recommended for US Companies that are looking for distributors, joint venture partners, or new sales opportunities.
GOLF NEWS FROM AROUND THE WORLD

Review of the Golf Europe Show, 2003

Golf Europe is a specialized show for golf course owners and operators.  At the 2003 event there were 319 exhibitors from 27 countries (up from 309 exhibitors in 2002) and a total of 5,300 (up 20% from 2002) strictly in-the-trade visitors from 50 countries (up from 4,512 visitors from 47 countries in 2002).  It is generally considered the leading golf show in Germany.  This year's show results and market research derived from its participants and relevant trade associations reflected a growing market in Germany for the golf industry.   Specifically:
- In Germany, sales of golf clubs, balls and shoes increased by 15.6% from $150 million in 2002 to $173.3 million in 2003.
- Golf clubs accounted for the largest share of sales at $120 million and 72% of total golf industry sales, up $15 million (17%) from the year before. 
- Golf balls generated sales of $28.3 million or 16% of total sales, with an annual sales increase of around $1.3 million (3.4%).
- Golf shoes accounted for 9% of sales, increasing by 0.9% to $14 million from $13.5 million. 
- Excellent opportunities exist for U.S. firms in the German and European golf markets. 

Market Trends
- Pro Shops continue to lose share in Germany and the UK:  In the last twelve months, pro shops have continued to lose share of the club market in Germany and the UK, while remaining steady in France. Driving ranges and their retail outlets have gained share in the UK during this period.  In Germany, there has also been an increase in the percentage of purchases taking place at the Kaufhof department store chain, while the Karstadt department store chain also continues to perform strongly.

- Purchases abroad in Germany:  In contrast to France and the UK, German golfers purchase a greater proportion of their equipment overseas, with over 10% of purchases of irons, putters and shoes being made this way. The 2003 data show that the pattern is consistent with that of 2000.

- Access to the Internet:  Access to the Internet has grown in Germany. Online purchasing of golf-related items in Germany has grown from 15% to 20% over the last 12 months.
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