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About this Newsletter…

This newsletter is a free service provided to Illinois companies interested in expanding their exports of products and services abroad.  This newsletter is compiled and edited by International Trade Specialist Debra Rogers.  Any comments and feedback on this newsletter are appreciated.  For more information on any item mentioned in this newsletter, please contact Debra Rogers at 312-353-6988 or debra.rogers@mail.doc.gov.  Please also contact Debra if you would like to receive an information package on the other services offered by the United States Export Assistance Center (USEAC)

LOCAL & INTERNATIONAL TRADE EVENTS 

Polish – American Builders Expo – September 16-18, 2004 – Chicago

This expo will bring together U.S. building industry reps with their visiting Polish and Central European counterparts.   The expo will showcase American building products, machinery, & technology as well as offer seminars on exporting and doing business in Poland for the Americans, & on U.S.-style frame building & green building for the visitors.  Copernicus Center, 5216 W. Lawrence Avenue.  More info at:  info@pacbaexpo.com, 773-727-5426, or www.pacbaexpo.com.

Infrastructure Trade Mission – September 26-October 1, 2004 – Turkey, Bulgaria & Croatia

The U.S. Department of Commerce is organizing an infrastructure trade mission in Turkey, Bulgaria, and Croatia for this coming fall.  The mission will provide many opportunities for US Architecture and Engineering firms interested in tourism infrastructure projects in this region of the world.  

EXPO CIHAC 2004 - October 14-19, 2004 – Mexico City
Now in its sixteenth year, EXPO CIHAC is the most prestigious event in Mexico and Latin America for building, construction and housing industries. Last year’s exhibition featured 615 exhibitors and over 65,000 visitors. The event is a great opportunity for U.S. firms planning to enter the Mexican market as major housing construction companies are planning to build over 575,000 new homes during 2004 while taking advantage of programs from the National Housing Trust Fund (INFONAVIT). Other major opportunities for U.S. companies include the building of new hotels, private and public hospitals and offices.  The show will take place in the Exhibition & Conventions Centro Banamex in Mexico City on October 14-19, 2004.  For more information, contact Debra Rogers.

Home & Building Shows – November 2004 - Japan

The Commercial Service Japan will organize a U.S. Pavilion at the Japan Home & Building Show, in Tokyo, November 16 - 19, 2004 and the Home Builders Expo in Osaka, November 25 - 27, 2004. The Japan Home & Building Show is the largest housing and building materials trade show in Japan, and attracted 93,244 visitors in 2003. The Home Builders Expo Osaka is related to the Japan Home & Building Show, & the number of 2003 visitors was 23,381.   U.S. companies will benefit from Commercial Service-provided value-added services, such as regular market updates, networking & market entry counseling, & and a special U.S. Pavilion exhibitor’s catalogue and supplement.

International Builders Show – January 13-16, 2005 – Orlando, Florida

The largest building industry trade show in the US includes the largest number of construction related meetings, seminars and workshops in the world. Over 1,000 manufacturers and suppliers are expected to exhibit at the show. This show is certified under the U.S Commerce Department International Buyers Program, which means that our overseas offices will be recruiting delegations of international buyers to attend.  If you would like to make contact with the delegation leaders and members at the show, please contact Debra Rogers for more information.  

INTERNATIONAL MARKETING TOOLS

Advertise to the World

Commercial News USA is the official U.S. Department of Commerce export catalog/magazine.  Promote your product or service to the estimated 400,000 readers located in more than 145 countries worldwide.  Commercial News USA is distributed by U.S. embassies and consulates directly to overseas buyers  & representatives, distributors, government sourcing and purchasing agencies, government officials and potential joint venture partners.  Advertising in Commercial News USA generated more than $109 million in sales for U.S. exporters in 2003.  Reserve your space in Commercial News USA today: call 1-800-581-8533 or visit http://www.export.gov/cnusa.  

NEW MARKET RESEARCH AVAILABLE

Please contact Debra at (312) 353-6988 or debra.rogers@mail.doc.gov for the complete text of market research reports listed below.  Please note that these reports are provided FREE OF CHARGE.
Thailand:  The Market for Construction Chemicals

Industry Sector Analysis of July 7, 2004

Summary:  Demand for construction chemicals is recovering along with Thailand’s overall economy and rising demand for residential and commercial high-rises. The construction chemical market is expected to grow at 10% per year for the next few years. Because U.S. imports are best known for their performance quality and product innovation, their competitive strength lies in higher price, and higher quality markets serving the following construction applications: grouts, waterproofing, fireproofing, and coating. In terms of product types, high quality cold-applied products, acrylic, and epoxy/resin are the best sales prospects.  9 pages.

United Arab Emirates:  Architectural, Engineering, & Construction (AEC) Services Market

Industry Sector Analysis of July 4, 2004

Summary:  The UAE economy great by a robust 12.5% in 2003 and AEC sales increased by 8% over the previous year.  AEC growth was stimulated primarily by direct investment in oil and gas, commercial and residential real estate and infrastructure projects including power and water utilities.  British firms have the largest share of the AEC market, followed by the U.S., which has a 20% market share.  American firms are involved mostly in very large projects.  13 pages.

Panama:  Building Products Market

Industry Sector Analysis of July 1, 2004

Summary:  The Panamanian building products market is supplied mainly by imports, as local production is limited.  Imports of building products face few regulations – no import license requirements, no foreign exchange limitations, and the U.S. dollar is legal tender.  U.S. building products enjoy a 63% market share.  Best prospects for U.S. exports are products used in the construction of low-medium cost housing, commercial buildings, and public projects like highways and hospitals.  14 pages.

Japan Housing Market Update

International Market Insight of June 16, 2004

Summary:  This report provides year-on-year statistical information on Japan’s housing starts and imports of building products for the month of April.  The information covers the condition of the Japanese housing market as well as the imported building products market.  The information may be useful for current and potential suppliers of residential building products that want to learn more about the Japanese market.  10 pages.

British Columbia’s Housing Boom Continues

International Market Insight of June 24, 2004
 Summary:  British Columbia’s housing market continues to soar with construction starts up 24 percent higher than over the same period last year.  This continued surge is part of a strong housing market throughout Canada that has construction starts in 2004 projected to hit their highest levels in 15 years.  This is an excellent time for U.S. companies to expand into Canada as demand for supplies continues to grow.  3 pages.
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