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Country Feature:  Switzerland
The level of education in Switzerland traditionally has been high. Of the working-age population, roughly 60% have completed at least secondary school, while an additional 23% have graduated from one the country’s universities. US universities are the recipients of several hundred university graduates annually from Switzerland. Individuals with a financial background are increasingly exploring the possibility of earning for an MBA degree, which holds true particularly now with the overall Swiss economy coming out of the doldrums. Swiss employers are once again more amenable towards the partial funding of an expensive MBA degree, although U.S. MBA programs have to compete for this market.

Furthering one’s educational background is always on the forefront of people’s minds, which also includes enhancing their English skills. As a result, there has been a long interest in English language programs combined with a visit to the USA. Also, there is growing interest in Switzerland for teaching English at the primary school level, of which English programs in the United States could be the beneficiaries. Recent, stricter enforcement of visa regulations, however, have dampened interest by the Swiss to travel to the USA for English language or graduate school programs. U.S. school officials are, however, urging the U.S. Congress to shorten the visa process so that the decline of the foreign student population will subside.

Switzerland may be small in size, but nonetheless shows great diversity, which is reflected in the country’s higher education system, also referred to as “tertiary” education.  Nestled in the heart of Europe, Switzerland is the meeting point of three great European linguistic and cultural traditions: French, German, and Italian.  Its historical development also has been unique, producing a country that is divided into 26 cantons (states), with each canton enjoying a fair amount of autonomy.  Switzerland has a highly decentralized political system, where cantons play a strong role and popular votes frequently resolve political issues.  

University education in Switzerland is characterized by a diversity of culture and language.  The native language, German is spoken by two-thirds of the population; one-fifth speaks French and almost one-tenth speaks Italian.  About 1% of the population speaks Romansch.  Approximately 20% of Switzerland’s overall population (7.3 million) is made up of foreigners, half of whom speak other languages.  The official languages – German, French, Italian and Romansch – ensure close ties to neighboring countries such as Austria and the Principality of Liechtenstein to the east, Germany to the north, France to the west and Italy to the south.  


Swiss officials and institution administrators are proud that a relatively small and selective national system of university-based education – formally divided into universities established by the cantons and institutes of technologies established by the Swiss Confederation –the high quality of education.  Public spending on education in Switzerland is rising.  Latest figures show that the federal, cantonal and local authorities spent 18 billion (USD) on education in 2001, which constitutes an increase of 4.7% compared with 2000.  Data for the years 2002 and 2003 have not been published as of yet.  Cantonal authorities fund the highest share (50%) of the education budget, while the federal authorities’ share was assessed at 13%, with the remainder (37%) coming from local authorities.  Switzerland is the sole country in Europe where tuition fees are established separately by each canton (state) that is home to a university or university of applied science.

Due to the fact that four officials languages are spoken in Switzerland, the Swiss have traditionally had a predilection for foreign languages.  The English language, of course, is a paramount for many Swiss – and the interest is likely to rise in the years to come as English is being introduced at the primary school level.  This trend is bound to induce a large number of students seeking total emersion to the language in an English-speaking country, including the United States, which traditionally has been the favored destination, but has lost some its luster over the past couple of years due to the imposition of tougher visa requirements.  The United Kingdom, Ireland, Canada and Australia have been reaping the financial benefits since the enforcement of more stringent visa requirements, with enrolments on the rise.

In the late nineties, the U.S. was a very popular destination, evidenced in the number of student visas (F1) issued.  The number of visas issued in 1998 totaled 6,282, which plummeted to 2,607 in 2003.  The majority of F1 visas were issued to Swiss students who were enrolled in language training programs in the U.S.  It is estimated that Swiss residents traveling to the United States of America for educational studies spent USD 38.8 million in 2001. 

The above article is excerpted from an industry sector analysis by, Mr. Sandor Galambos, Commercial Specialist in the U.S. Commercial Service, Switzerland office.
 U.S. Department of Commerce-Sponsored Promotional Events 
· September 27-30, 2004:  Europe MBA Fair 
Stockholm, Sweden; Zurich, Switzerland; and Vienna, Austria from 9/27/2004 – 9/30/2004. A pivotal platform for international MBA marketing.  

· October 27-29, 2004:  World Didac in Basel, Switzerland
13th International Exhibit for Educational Equipment, Supplies, Services, and On-Line Learning, Basel, Switzerland.  Approximately 550 exhibitors and over 35,000 visitors from 70 countries from Europe, Asia and South America.  
· October 12, 2004: Italy MBA Fair 2004
The U.S. Commercial Service in Italy will provide an add-on appointments program to the Milan stop of the 11th edition of the World MBA Tour. At last year’s Milan stop, over 1,400 prospective students visited the fair.

· October 13-23, 2004: Access Eastern Mediterranean Educational Services
There will be stops in Egypt, Israel, Jordan, Lebanon, and Turkey.  Both catalog & booth options offered.

· November 11-14, 2004:  Study USA Pavilion at Universitarea Fair, Mexico City
The Commercial Service in Mexico City is offering a U.S. exhibitor package and on-site support and counseling in coordination with the fair organizer, the Institute for International Education and ICEO.  

New Market Research
· Switzerland:  Education/Services (07/13/2004)
· Vietnam:  English Training in Vietnam (06/14/2004)

· Spain:  Overview of Opportunities in Education Sector (06/10/2004)
· Italy:  Italian Students Seem Very Attracted by U.S. MBA Programs (01/21/2004)

· Mexico:  Market Opportunities for MBA Programs Offered by U.S. Universities (06/17/2004)

· Mexico:  Education in Mexico (06/02/2004)

· Mexico:  U.S. ESL Programs Missing out on Mexican Market (04/22/2004)
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For additional information on the above listed events and/or to receive free copies of the market research reports, fax pages 2 & 3 (as appropriate) to Debra Rogers at 
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Contact:  Maura Kim at the U.S. Commercial Service, Los Angeles West 
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