[image: image1.wmf] 

[image: image2.wmf] 

[image: image3.jpg]3¢
UsS.

COMMERCIAL

SER VICE
United States o

Department oj Commerce



          


 

  

[image: image4.wmf] 




   




� EMBED Word.Picture.8  ���





Trade Calendar for North Carolina


 September – December 2004








Portugal: Market of the Month - Portugal has become a diversified and increasingly service-based economy since joining the European Community in 1986.  Although Portugal is a European country it looks towards the Atlantic and to trade with others.  U.S. exporters have increasingly found this market to be receptive and eager for their goods.  Best prospects for U.S. exporters include telecommunications, computer and software, Internet and e-commerce, medical equipment, and more.   Learn more about this market at: � HYPERLINK "http://www.export.gov/comm_svc/press_room/marketofthemonth/portugal/portugal.html" ��http:://www.export.gov/comm_svc/press_room/marketofthemonth/portugal/portugal.html�.





USAID’s – Private Sector Commodity Import Program for Egypt – This program provides short/medium credit terms to Egyptian private sector firms to finance the importation of U.S. manufactured goods.  For the U.S. seller it means immediate payment for products shipped to a qualified Egyptian buyer.  Presently in excess of 5.4 billion dollars in U.S. goods have been purchased using this program.  For details, visit USAID  (U.S. Agency for International Development) website at: � HYPERLINK "http://www.usaid.gov/procurement_bus_opp/import/comm.html" ��http://www.usaid.gov/procurement_bus_opp/import/comm.html�.





U.S. Commercial Service Launches Americas Website – This site consolidates the resources of U.S. Commercial Service offices in 21 markets throughout the region, providing companies with a single point of access to existing and proposed free trade agreements, market research, best prospects, trade event lists, industry-specific information, business service providers, useful links and key contact.  Visit � HYPERLINK "http://www.buyusa.gov/americas/" ��http://www.buyusa.gov/americas/�.





Central & Eastern Europe and the NIS:  2005 SABIT Grant Program – SABIT offers competitive grants to cover a share of the costs of hosting mid-to-senior level Eurasian managers and scientists for three to six months of hands-on professional training in U.S. business, research, and technology development practices. $1.5 million in grant funding is available to U.S. companies and organizations. The SABIT Grants Program encourages U.S. exports and investment into Eurasia and assists economic restructuring by facilitating public-private partnerships between the U.S. and Eurasian scientific and business communities. Applications will be available the first week in February.  For further information please contact Patrick Brennan at 202-482-2077 or at � HYPERLINK "mailto:Patrick_Brennan@ita.doc.gov" ��Patrick_Brennan@ita.doc.gov�.





Foreign Corrupt Practices Act – U.S. Firms seeking to do business in foreign markets must be familiar with the Foreign Corrupt Practices Act (FCPA).  The FCPA prohibits U.S. companies from making corrupt payments to foreign officials for the purpose of obtaining or keeping business.  Criminal or civil penalties may be imposed for violations of the FCPA’s anti-bribery provisions.  In addition, a person or firm found in violation may be barred from doing business with the Federal government and may be ruled ineligible to receive export licenses.  For more information, visit � HYPERLINK "http://www.bisnis.doc.gov/bisnis/fcp1.htm" ��www.bisnis.doc.gov/bisnis/fcp1.htm�.





President Signs the African Growth and Opportunity Acceleration Act (AGOA 3) – AGOA offers eligible countries the most liberal access to the U.S. market available to any countries other than those with which the U.S. has free trade agreements.  Besides expanding trade preferences, AGOA supports U.S. business by encouraging reform of Africa’s economic and commercial regimes.  It offers tangible incentives for African countries to continue their efforts to reopen their economies and build free markets, which will build stronger markets and more effective partners for U.S. firms.  The Commerce Department participates in the annual AGOA eligibility review in which the U.S. Government assesses the progress that the Sub-Saharan African countries have made in terms of their reforms—including the elimination of barriers to U.S. trade and investment.  If U.S. companies experience difficulties resolving disputes, receiving national treatment or protecting their intellectual property rights, the AGOA eligibility review can be used as a tool to address these problems.  More information on AGOA, including a copy of the legislation and a list of eligible countries, can be found at � HYPERLINK "http://www.agoa.gov" ��http://www.agoa.gov�.





Promote Your Products/Services for Free to Eurasian Companies – BISNIS’ ExpoLink Eurasia (ELE) enables U.S. companies to promote goods and services to Russian-speaking clients throughout Eurasia, post a company profile and product information on the BISNIS Russian-language web site at no cost, and be part of the ELE online searchable database, which receives up to 300,000 hits per month.  For more information, go to: � HYPERLINK "http://www.bisnis.doc.gov/expolink/index.cfm" ��http://www.bisnis.doc.gov/expolink/index.cfm�.


 


Documentary Requirements For Agricultural Products and Wood Packaging- International Services is a branch of APHIS (USDA’s Animal & Plant Health Inspection Service) that works outside the U.S. under the authority of the Foreign Service Act to help reduce the threat to U.S. agriculture as well as facilitate U.S. agricultural exports.  Please access � HYPERLINK "http://www.aphis.usda.gov" ��www.aphis.usda.gov� to find more information on international documentary requirements for your agricultural products and wood packaging for any exports.  An interactive map is accessible to provide you with specific information on regional International Standards and Trade Practices for any country.





Your Global Business Partner





The U.S. Department of Commerce's (USDOC)


U.S. Export Assistance Centers Serving NC —





Charlotte, NC USEAC


(704) 333-4886; 332-2681fax


Sam Troy, Network Director


Juanita Harthun, Trade Specialist


Shannon Healey, Trade Specialist


Dan Holt, SBA, Int’l. Finance 


Greg Sizemore, Trade Specialist


George Thomas, Trade Specialist


� HYPERLINK "mailto:Office.charlotte@mail.doc.gov" ��Office.Charlotte@mail.doc.gov�





The Charlotte USEAC services the following counties: Alexander, Alleghany, Anson, Ashe, Avery, Buncombe, Burke, Cabarrus, Caldwell, Catawba, Cherokee, Clay, Cleveland, Davie, Gaston, Graham, Haywood, Henderson, Jackson, Iredell, Lincoln, Macon, Madison, McDowell, Mecklenburg, Mitchell, Polk, Rowan, Rutherford, Stanly, Surry, Swain, Transylvania, Union, Watauga, Wilkes, Yadkin, and Yancey.�


Greensboro, NC USEAC


(336) 333-5345; 333-5158 fax


John Schmonsees, Manager


� HYPERLINK "mailto:John.Schmonsees@mail.doc.gov" ��John.Schmonsees@mail.doc.gov�





The Greenwboro USEAC services the following counties: Chatham, Cumberland, Davidson, Forsyth, Guilford, Harnett, Hoke, Lee, Montgomery, Moore, Randolph, Richmond, Rockingham, Sampson, Scotland, Stokes.�


Raleigh, NC USEAC


(919) 281-2750


Debbie Strader, Manager


Shirreef Loza, Trade Specialist


� HYPERLINK "mailto:Debbie.Strader@mail.doc.gov" ��Debbie.Strader@mail.doc.gov� 





The Raleigh USEAC services the following counties: Alamance, Beaufort, Bertie, Camden, Carteret, Caswell, Chowan, Craven, Currituck, Dare, Duplin, Durham, Edgecombe, Franklin, Gates, Granville, Greene, Halifax, Hertford, Hyde, Johnston, Jones, Lenoir, Martin, Nash, Northampton, Onslow, Orange, Pamlico, Pasquotank, Pender, Perqumans, Person, Pitt, Sampson, Tyrrell, Vance, Wake, Warren, Washington, Wayne, and Wilson., as well as Columbus, Brunswick, and New Hanover counties, which are supported in coordination with the Charleston, SC Office.�
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TRADE NEWS is the monthly newsletter of the U.Smmercial Service, U.S. Dept. of Commerce in South Carolina.  It is distributed by email.  To correct, add or delete an address, send complete contact information to the Columbia USEAC at the email address or fax # above.





North Carolina: 	


                  








  








October 26:	                A Seminar Series to Provide Your Company with the Tools to be Competitive in the Global Marketplace -


The Charlotte Export Assistance Center cordially invites you to participate in an eight-week, export-training seminar designed to provide you and your company with the basic tools to enter or expand international markets.  The U.S. Small Business Administration, US Commercial Service and Minority Business Development Agency are conducting this program.  Cost: Free                        To Register: Call, fax or e-mail Dan Holt or Juanita Harthun at 704-333-4886, fax 704-332-2681,		                    email: � HYPERLINK "mailto:dan.holt@mail.doc.gov" ��dan.holt@mail.doc.gov�


Novermber 9:	The North Carolina South America Connection- Please save the date for the North Carolina South America Connection. A forum on the trade opportunities and challenges in Brazil, Chile, and Argentina. Attendees will have the advantage to hear ambassadors and speakers from the Southern Cone and Washington and present timely, relevant information about conducting business in South America. For more information, please contact the Raleigh U.S. Export Assistance Center at 919.281.2750


November 9: 	North Carolina’s Hidden Power Base: Information on North Carolina’s cargo market-  Please join the Carolina West Chapter of the North Carolina World Trade Association in welcoming Sarah Gaillard, Director of Container Logistics, North Carolina State Ports Authority. Ms. Gaillared will speak about how importers and exporters can influence port selection in North Carolina at the Grove Park Inn on Nov. 9 from 11:30-1:30.  $25 for members/$35 for non-members, lunch included.  For more information, please contact Chilton Rogers, 828.262.6662 or via email: � HYPERLINK "mailto:rogersc@appstate.edu" ��rogersc@appstate.edu�. 


November 30-April22 	Certified Global Business Training Seminars- Belmont Abbey College is offering advanced seminars to prepare individuals for taking the National Credentialing Examination certification in Global Business.  There will be a series of 8 individual seminars, spanning over a 5 -month period.  Each seminar can be taken independently.  Enrollment is limited to 20.  For more information, please go to � HYPERLINK "http://www.buyusa.gov/northcarolina/79.html" ��http://www.buyusa.gov/northcarolina/79.html�.  To register contact Dr. Carol Brooks, Belmont Abbey, at 704.825.6661 or Cathy Comeau, 704.825.6897.


December 8-10	2nd Annual National Forum on Trade Policy-On behalf of the Duke University and UNC-Chapel Hill CIBER’s, the World Trade Center North Carolina is pleased to inform you about an upcoming international trade forum on “International Trade: Politics and Jobs.”  The registration fee is $50 per person.  To learn more about the Forum and to register, please visit  � HYPERLINK "http://nftp.fuqua.duke.edu/" ��http://nftp.fuqua.duke.edu/� or contact Milliennium Hotel Directly at 919.383.8575.
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PLEASE SAVE THE DATE FOR A VIDEOCONFERENCE WITH CHILE: December 13, 2004 The Charlotte U.S. Export Assistance Center, in conjunction with the Greensboro and Raleigh USEACs will be hosting a multi-point videoconference with the Commercial Service Santiago, Chile.  The videoconference will be held at 3 corresponding locations within NC that are to be determined.   Topics to be addressed are the Chile U.S.-Chile Free Trade Agreement, prospective industries in Chile for U.S. exporters, as well as an overall synopsis of Chile’s industry and economy.  For more information, please contact Shannon Healey at 704.333.4886.


***Using the U.S. –Chile Free Trade Agreement***The United States and Chile implemented a bilateral free trade agreement (FTA) on January 1, 2004. On that date, more than 85 percent of qualifying consumer and industrial goods became duty free. Duties on remaining industrial and agricultural products will phase out during the next 12 years, according to schedules set by the agreement. If your product has sufficient U.S. or Chilean content to qualify, preferential duty treatment can make your good more competitive in the Chilean market


Q WHAT ARE MY DOCUMENTATION REQUIREMENTS?�A If you and your Chilean customer want to take advantage of the reductions in duty under the FTA and if the product qualifies, the goods being exported to Chile must usually be accompanied by a certification of origin. This declaration must include data elements required by Chilean Customs. Although shipments under $2,500 in value do not require a written declaration, the process for determining originating status is the same for products above and below this amount. There is no prescribed certificate of origin form; however, a sample document that includes all the required data fields can be downloaded from the same online tutorial mentioned earlier.


Q WHAT DUTIES AND TAXES WILL I PAY TO CHILEAN CUSTOMS? �A Without FTA preference, most goods entering Chile are subject to a tariff rate of 6 percent applied on the CIF (cost+insurance+freight) value for the shipment.This duty is eliminated for qualifying goods immediately upon entry when a declaration of origin is provided by the Chilean importer and accepted by Chilean Customs. In cases where it is impossible to supply a certificate of origin at the time of the shipment, the Chilean importer has up to one year after the goods' entry into Chile to obtain a refund of excess duties paid. The FTA does not reduce the standard 19 percent value added tax, which is the national sales tax collected on the duty-paid (CIF+duty) value.


Q DOES THE U.S.-CHILE FTA ADDRESS ISSUES OTHER THAN TARIFFS? �A The U.S.-Chile FTA contains commitments by both countries covering many non-tariff and regulatory issues, including services, intellectual property rights, investment, temporary entry of business or technical persons, and telecommunications. Chile is obligated to adopt stronger protection and enforcement provisions for copyrights, trademarks, patents, and trade secrets. Chile is also required to remove restrictive regulatory barriers for U.S. service providers.























Commerce Under Secretary Aldonas Launches New Tools to Help U.S. Small and Medium-Size Exporters Take Advantage of China’s Growing Market





On September 14, Under Secretary of Commerce for International Trade Grant Aldonas unveiled three new tools to help U.S. companies expand exports to China’s growing market:  1) The China Business Information Center, 2) The American Trade Centers and 3) The Global Supply Chain Initiative.  The China Business Information Center (BIC) is the first comprehensive U.S. federal government resource aimed at helping American businesses take advantage of China’s rapid integration into the global economy.  The BIC at � HYPERLINK "http://www.export.gov/china" ��http://www.export.gov/china� is located within Commerce’s U.S. Commercial Service (USCS) and features practical information that the American exporter can use to achieve tangible commercial results including: country and industry-specific information, exporting steps and tips, current market research, timely export leads, upcoming trade events, and vital regulatory information. The American Trade Centers program increases the Commerce Department’s ability to help U.S. companies tap into export markets in second-tier but very large commercial centers in China, such as Wuhan, Nanjing, Dalian, Chongqing, and Xiamen.  The program devotes increased resources, including personnel, to promoting U.S. business exports to China, where USCS already has the largest staff of any USCS Section in the world.  The American Trade Centers program will link U.S. firms with regional and local authorities and the Chinese business community in these commercial hubs.  This will help U.S. firms take advantage of opportunities to compete for major infrastructure projects and sell directly to Chinese importers by providing targeted market research, counseling, introductions, and representation at trade shows.  The Global Supply Chain Initiative is aimed to help U.S. small businesses identify global supply chains that will take American manufactured goods overseas.  As part of this initiative, USCS will conduct a series of sector specific trade missions involving tier 2 and tier 3 suppliers to major manufacturing centers around the world.  The first will be an auto parts trade mission this spring to China.  In addition, USCS officers in key manufacturing cities will reach out to large non-U.S. multinational companies to identify the companies’ needs and inform U.S. small businesses of these potential opportunities.  Since most small businesses only have one or two companies they supply, the Commercial Service is developing a CD and seminar program on how to access global supply chains in conjunction with the Department’s Manufacturing Extension Partnership program.   To highlight these new tools and encourage U.S. small businesses to consider exporting to China, The Commerce Department is holding a series of outreach events throughout the United States in the coming months. For more information on the China BIC, please visit � HYPERLINK "http://www.export.gov/china" ��http://www.export.gov/china� or call 800-872-8723.  Information about China BIC outreach events can be found on the Trade Events section of � HYPERLINK "http://www.export.gov/china" ��http://www.export.gov/china�.























� HYPERLINK "http://www.buyusa.gov/easternmed" �Access Eastern Mediterranean Program�





The U.S. Commercial Service announces a new, cost-effective and coordinated way to promote your products and services to a regional market of 180 million consumers in seven countries. The  Access Eastern Mediterranean (AEM) Program is a U.S. Department of Commerce initiative, created and managed by the U.S. Commercial Service offices in Egypt, Israel, Jordan, Lebanon, Turkey and West Bank/Gaza (with options for Morocco).  The basic service is a roughly month-long business partner search undertaken simultaneously in these six (or seven) markets by Embassy-based Commercial Specialists, who actively promote your products to literally hundreds of local importers, buyers and distributors. Information about your company and your products/services are also featured on the AEM website. To maximize exposure in the market, some of the events include Catalog Show booths at local industry trades shows.  All clients receive a single, combined Results Report listing all of the vetted contacts from each country that have expressed an interest in learning more about your products or services. To make it as easy as possible to follow-up on these leads, the participating Commerical Service offices offer the Gold Key Matching Service and the International Company Profile at half the usual fee for six months following participating in an AEM activity.


In the months ahead, AEM events are planned in the following sectors:   


Educational Services (Study USA) – October 13-25, 2004


Telecommunications Eq. & Services – Nov-Dec 2004 (Morocca option)


Healthcare/Medical Eq. & Services – Feb 2005


Automotive Aftermarket Products, April 2005 (Morocco option)


Safety and Security Eq. & Services, June 2005 (Morocco option)


For more information on the Access Eastern Mediterranean Program, go to:  � HYPERLINK "http://www.buyusa.gov/easternmed/" ��http://www.buyusa.gov/easternmed/�.
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