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	T O U R I S M   N E W S

	
	TRAVEL INDUSTRY ASSOCIATION OF AMERICA

TIA REPORT MEASURES CONTINUED GROWTH IN ONLINE TRAVEL BOOKING

The percentage of online travel bookers who now use the Internet to make all of their travel purchases jumped from 29 percent in 2003 to 40 percent now. The increase far outpaced growth in use of the Internet to plan travel and growth in use of the Internet more generally.

TRAVEL INDUSTRY REAPS ANOTHER WASHINGTON VICTORY

TIA and its allies in Washington applauded an announcement by the U.S. Commissioner of Customs and Border Protection, Robert Bonner, of a new “Pledge to Travelers.” Bonner explained it as, “our commitment to the traveling public that they will be treated with courtesy and respect at all our ports of entry.”

INTERNATIONAL SEE AMERICA MARKETING EVENTS HIGHLIGHTED

See America Week Japan will feature a keynote speech by TIA President & CEO William S. Norman during the See America Educational Seminar September 22nd in Tokyo.

TRAVELERS SPEND THE MOST IN CALIFORNIA, FLORIDA AND NEW YORK

TIA's Impact of Travel on State Economies report shows that California ranked number one overall in total spending by domestic and international travelers, earning over $68 billion in expenditures in 2002, the most current year for which equally comparable data is available for all 50 states and the District of Columbia.

US-VISIT ENROLLMENT FOR VISA WAIVER TRAVELERS

Deadline:         September 30, 2004     

This regulation applies to travelers from all Visa Waiver Program countries.

Beginning September 30 travelers from all 27 Visa Waiver Program countries will be required to enroll in the US-VISIT program and have their index fingerprints digitally scanned and their photograph taken upon entering the U.S.  US-VISIT is an Entry-Exit system designed to enhance control of U.S. borders and more effectively enforce U.S. immigration law.  This system is intended to better protect the United States, its citizens and all international visitors who are within the United States.  

The twenty-seven Visa Waiver countries are Andorra, Australia, Austria, Belgium, Brunei, Denmark, Finland, France, Germany, Iceland, Ireland, Italy, Japan, Liechtenstein, Luxembourg, Monaco, Netherlands, New Zealand, Norway, Portugal, San Marino, Singapore, Slovenia, Spain, Sweden, Switzerland, and United Kingdom.

MACHINE-READABLE PASSPORTS

Deadline:         October 26, 2004          

This regulation applies to travelers from all Visa Waiver Program countries.

All Visa Waiver Program travelers entering the United States must possess a machine-readable (or scannable) passport starting October 26, 2004.  The original deadline was October 26, 2003 but it was extended by the U.S. government for 21 of the 27 Visa Waiver Program countries.  Six of the Visa Waiver Program countries have already had to comply with this requirement (Andorra, Belgium, Brunei, Liechtenstein, Luxembourg and Slovenia).   

BIOMETRIC PASSPORTS FOR VISA WAIVER COUNTRIES

Deadline:         October 26, 2005                      

This regulation applies to all Visa Waiver Program countries.

All Visa Waiver Program countries will be required to begin issuing passports with biometric identifiers by October 26, 2005.  A biometric identifier is an electronic scan of a physical feature, such as an eye, hand, fingerprint, or face.  It allows an immigration inspector to know for certain that the person appearing before them is the same person to whom a passport (or visa) was issued.  The initial deadline for beginning to issue biometric passports was extended by one year to October 26, 2005.

NEW INTERNATIONAL MARKETING FUNDS PROPOSED IN CONGRESS

Congress will consider legislation this fall to appropriate an additional $20 million to help market the U.S. as an international travel destination.  The funding is contained in the FY 2005 Departments of Commerce, Justice, and State, the Judiciary, and Related Agencies Appropriations Act (S. 2809) introduced by Senator Ted Stevens of Alaska.  The legislation would help accomplish a long-time goal of the travel industry. 
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	TRAVEL INDUSTRY ASSOCIATION OF AMERICA (Cont’d…)

TIA LAUNCHES WORLDWIDE INFORMATION INITIATIVE

TIA leveraged its network of international marketing offices, the Visit USA Committee Worldwide Network, its own extensive list of international media contacts and those of its members to launch a worldwide information initiative.  The goal is to supplement U.S. government efforts to make sure that international travelers and the travel industry are aware of and prepared for new U.S. security requirements that begin within weeks. "We're pleased that Congress and the Administration are implementing new security rules in ways that improve security while also promoting inbound travel," TIA's Elyse Wander, senior vice president, Government Affairs & Member Programs, said. "TIA's biggest priority now is getting the word out around the globe to make sure travelers understand the changes."

TIA COMMENDS STATE DEPT. INITIATIVE

TIA praised the U.S. Department of State for an addition to its new travel Web site that improves service to visa applicants. State recently created a Web page that announces on a city-by-city basis how long it is likely to take for a visa applicant to get an interview.

QUARTERLY MARKET REVIEWS CONFIRM RECOVERY IN INBOUND TRAVEL

TIA’s Quarterly Market Reviews for five key international travel markets confirmed that inbound travel to the U.S. continued to recover during the second quarter. While travel to destinations worldwide increased in the first half of 2004, travel to the U.S.  enjoyed double-digit gains from almost every market in April, May, and June.

VUSA COMMITTEE RENAMES ITSELF SEE AMERICA COMMITTEE

The former Visit USA Committee Denmark is the first of the Visit USA Committee marketing organizations in 40 countries around the world to brand itself See America - Denmark.

SEE AMERICA WEEK JAPAN REFLECTS RESURGENT MARKET

TIA President & CEO William S. Norman presided as more than 500 members of Japan’s travel trade, media, U.S. suppliers and others participated in the third annual See America Week Japan, September 17 – 26. Official activities began in Osaka with a well-attended See America Workshop hosted by the Japan Visit USA Committee. TIA’s other partners in the series of events included the U.S. Commercial Service, JATA and title sponsor, Marriott International.

TRAVELER SENTIMENT INDEX INCREASES SLIGHTLY IN THIRD QUARTER

TIA’s quarterly Traveler Sentiment Index, the TSI, showed a slight increase in the third quarter with the overall index now standing at 99, up from 97.4 in the second quarter. The primary reasons behind the increase are twofold - more consumers than last quarter are confident about having enough money to take leisure trips and more consumers are interested in taking pleasure trips. 

REGISTRATION FOR INTERNATIONAL POW WOW IN NYC BEGINS FRIDAY

Look for registration materials for the premier international travel marketplace in the U.S., International Pow Wow, to be available online Friday, October 8th at www.powwowonline.com. Right-of-first-refusal for previous exhibitors who are TIA members will be honored until November 8th. Registering early also provides delegates with an opportunity to take advantage of the early payment discount.

TIA UPDATES CONGRESS ON CRITICAL TRAVEL INDUSTRY ISSUES

TIA briefed key Congressional staff recently on the travel industry's ongoing efforts to facilitate travel to the U.S. while increasing homeland security. The update, conducted at the request of the Congressional Travel and Tourism Caucus, is the first in a series of briefings for Members of Congress who belong to the Caucus.

2005 SEE AMERICA CALENDAR DISTRIBUTED IN KEY MARKETS

TIA began distributing 15,000 copies of the 2005 cooperative See America Calendar during See America Week Japan and JATA in Tokyo and at the SeeAmerica Pavilion at the Addison travel show in Toronto, Canada.

ANOTHER VISIT USA COMMITTE EMBRACES SEEAMERICA

The second announcement in as many weeks of a Visit USA Committee renaming itself See America indicates momentum continuing to build behind the See America brand. The organization, made up of tour operators and others, that collectively markets travel to the U.S. from Taiwan officially changed its name to “See America Committee in Taiwan.”
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	THE PORT AUTHORITY OF NEW YROK & NEW JERSEY

AirTrain JFK at John F. Kennedy International Airport and the Parking Lot C garage at Newark Liberty International Airport were named winners of the Portland Cement Association’s Third Annual Concrete in Transit Awards.   The awards recognize excellence in the design and construction of public transportation facilities. Entries were judged on creativity, aesthetics, economics and functionality.  The 8.1-mile AirTrain JFK light-rail system connects JFK to the New York City subway system and the Long Island Rail Road commuter line.

 

On the other hand, AirTrain Newark - the rail system that provides a fast, convenient connection from New York City and across New Jersey to Newark Liberty International Airport, celebrates the three-year anniversary in October of its link to NJ Transit and Amtrak service along the Northeast Corridor Rail Line.  The rail system began service in 1996 as an on-airport monorail, was extended by one mile in 2001 to creat a direct connection to trains operated by NJ Transit and Amtrak. 
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	NORTHWEST AIRLINES
CONTINENTAL, KLM AND NORTHWEST JOIN THE SKYTEAM ALLIANCE

Continental, KLM and Northwest Airlines have now joined the Skyteam Global Alliance, the world’s largest airline alliance. 

The three new carriers add to SkyTeam’s extensive network of hubs and destination cities, allowing member airlines to provide their passengers more travel options. Together, the three new members add ten additional hub locations and 141 new destinations to the alliance’s roster, strengthening SkyTeam’s reach in all key travel regions.

The SkyTeam partner airlines are Aeromexico, Air France, KLM Royal Dutch Airlines, Alitalia, Continental Airlines, CSA Czech Airlines, Delta Air Lines, Korean Air and Northwest Airlines.

UNITED AIRLINES

AWARD-WINNING AIRLINE

Best North American Airline

United Airlines recently was voted the “Best North American Airline” for the fourth year in a row by travelers participating in the Business Traveler Asia-Pacific magazine’s 2004 Annual Awards survey.  Participants are mainly frequent business travelers.

Best Overall Inflight Entertainment

United Airlines won the Best Overall Inflight Entertainment award at the World Airline Entertainment Association’s (WAEA) annual Avion Awards.  United’s Hemispheres magazine and inflight video and audio programming were selected for having the best originality, suitability, production value, content and balance among the 44 airlines that entered the competition.  This is the fourth time United has received this award from the WAEA.

New Service 

In less than 2 months from now United Airlines will begin daily service to Ho Chi Minh City, Vietnam, in addition Hong Kong will have extensive network to Singapore, Tokyo, Chicago, and San Francisco and connects to more than 210 U.S. cities.

United Airlines announced that it will start San Francisco to Nagoya, Japan service effective Jun 1, 2005, being the only airline to offer nonstop service between San Francisco and Nagoya.  This is in addition to our daily service introduced between Beijing and San Francisco, Osaka and Chicago, Shanghai and Chicago and second daily service between Tokyo and Honolulu, contribute to our expansion in the Asia Pacific region.  United will operate combined passenger and cargo service using a Boeing 777 aircraft configured with 12 United First Suite® seats, 49 United Business® seats and 197 United Economy® class seats.
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	MARRIOTT INTERNATIONAL
MARRIOTT REWARDS® OFFERS 25,000 BONUS POINTS TO MEMBERS PAYING WITH AMERICAN EXPRESS® CARDS

Marriott Rewards is offering members 5,000 bonus points for every third stay* completed at any of more than 2,400 hotels worldwide when they pay for their stay with their American Express Card and between September 15, 2004 and January 31, 2005.  Marriott Rewards members can earn up to 25,000 bonus Marriott Reward points.

MARRIOTT EXPANDS ‘FIT FOR YOU’ TO FIT EVERY AGE AND LIFESTYLE

New Restaurant Menus, Retail Choices and Children’s Menus Stay Ahead of Health and Lifestyle Trends

In response to the success of its “Fit for You” breakfast program, Marriott Hotels & Resorts, a brand of Marriott International, Inc. (NYSE: MAR), is launching new culinary offerings and services this month.  The program will expand to lunch and dinner restaurant menus, concierge-level selections, room service and catering menus, and retail store offerings, followed by kids’ menus in November.   “Fit for You” caters to guests’ personal dietary regimens with carb-conscious, low-cholesterol, low-fat and other dietary offerings.

MARRIOTT LAUNCHES NEW TRAVEL AGENT WEB SITE

Preferred Travel Agencies Offered Direct Commission Deposit

Marriott International, Inc. (NYSE:MAR) unveiled a newly designed travel agent web site that offers its Preferred Travel Agencies (PTA)* commission direct deposit, 24-hour online commission statement access and research capabilities. The new site enables graduates of the award-winning Hotel Excellence!** (HE) travel agent training program to peruse and reserve Fam-Tastic*** rates and other special packages. The new look of the site makes it easier for the general travel agent community to navigate its new features. Some new attributes include a brand comparison tool and a 24-hour internet help desk.  The new site is the result of months of focus groups and face-to-face meetings with travel agents around the world to determine what travel agents really want in a site.  The new web site address is www.marriott.com/travelagents
MARRIOTT REWARDS POINTS COUNT FOR MORE THIS FALL AT TOP RESORTS

Points Needed For Dream Getaway Reduced

Marriott Rewards, Marriott International (NYSE:MAR) award-winning guest loyalty program, has reduced the number of points needed to redeem popular fall getaways.  Members can use up to 33 percent fewer points when booking Fall PointSavers.  Awards may be booked now, and stays must take place between October 1 and December 30, 2004.

 
MARRIOTT REWARDS® JOINS WITH ASIANA AIRLINES TO OFFER AIRLINE MILES FOR HOTEL STAYS
Marriott Rewards and Asiana Airlines announced a new partnership today allowing Marriott Rewards members to earn Asiana Club miles when they stay at over 2,400 Marriott International hotels in 66 countries.  Asiana Airlines is Marriott Rewards’ 26th airline partner.

MARRIOTT HELPS COUPLES PLAN THE “BIG DAY” WITH NEW DEDICATED WEDDING WEB SITE
JoyWeddingsByMarriott.com is full of ideas and tips that make planning easy
Marriott has expanded and enhanced its Joy – Your Dream Wedding event and planning service with the introduction of a dedicated weddings web site – JoyWeddingsByMarriott.com.  Brides and grooms-to-be can now cross the threshold into Marriott’s world of weddings and access an online resource that provides wedding planning services, a photo gallery of real weddings, a honeymoon directory, stories from couples who recently tied the knot at Marriott properties, and a customized search for properties that match the couple’s criteria.

MARRIOTT RECEIVES TOP HONORS FROM TWO TRAVEL MAGAZINES

Readers of Travel Savvy and Executive Travel magazines have given top honors to Marriott Hotels & Resorts and Marriott Rewards®, according to recent issues.
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