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YOUR PRIVACY IS IMPORTANT TO US! WE MAKE EVERY EFFORT TO MINIMIZE UNWANTED COMMUNICATIONS FROM OUR OFFICE. IF YOU DO NOT WISH TO RECEIVE SIMILAR ANNOUNCEMENTS, PLEASE CALL OUR OFFICE






U.S. COMMERCIAL SERVICE

· Aerospace Business (Australia)

· Airport & Ground Support Equipment & Air
  Traffic Control (Brazil)
· Biometric Identificatin Devices (Italy)
· Biotechnology (Germany)

· Best Export Markets - Aircraft & Parts
· Best Export Markets – Airport/Ground Support 

   Equipment

· Best Export Markets - Computers & Peripherals

· Best Export Markets - Medical Equipment and

  Technologies

· Best Export Markets – Telecommunications

   Equipment and Services

· Best Export Markets - Pollution Control Equip
· Best Export Markets - Safety & Security Equip

· Biotechnology (S. Korea)

· Business Aviation Industry (Brazil)

· Clinical Lab Products (S. Korea)

· Commercial Guide for Defense Market (Greece)
· Design Services (Hong Kong)
· Faucet & Sanitary Ware Market (S. Korea)

· Heavy Electrical Equipment (S. Korea)

· Home Networking Equipment (S. Korea)

· Hospital Services (S. Korea)

· Internet Access & IP Telephony (Poland)

· Laboratory & Scientific Instruments (S. Korea)

· Low Emission Vehicle Industry (S. Korea)
· Natural Products & Supplements (Brazil)

· Oil & Gas Exploration & Production (Australia)

· Optical Technologies (Germany)

· Passenger Vehicles (Austria)

· Plastic Production Machinery (S. Korea)
· Pulp and Paper (Indonesia)

· Servers (Germany)

· Shipping Industry (Greece)
· Television Homeshopping Industry (S. Korea)


FOREIGN AGRICULTURAL SERVICE
· Annual Exporter Guide for Importing Food
     Products (Algeria, Argentina, Brazil, Canada,

     Chile, China, Czech Rep, Dom Republic,

     Ecuador, Greece, Guatemala, Hong Kong,

     Hungary, India, Italy, Jamaica, Kenya, Malaysia,

     Morocco, Netherlands, N. Zealand, Nigeria,

     Peru, Portugal, Russia, S. Arabia, Turkey)
· Biosafety Bill (Brazil)

· Emerging Powerhouse Wholesale Food Market 
     (South China)

· EU Certification Guide

· Food Import Regulations & Standards

     (Bahamas, Barbados, Bermuda, South Africa,

     Vietnam)

· Fruit Juice & Concentrates (Russia)

· HRI Food Service Sector (Bermuda)

· Pet Food Market (Caribbean Basin)

· Retail Food Sector (Bermuda, Brazil, Russia)

· Sanitary/Phytosanitary/Food Safety Foreign

     Laboratory Approval Program (Japan)

· Final Standard on New Sawn Lumber (Mexico)

· Solid Wood Products (Mexico)
· Solid Wood Products - Mexico Announces
NOM Project for Wood Packaging Materials




TRAVELER’S HEALTH AND


IMMUNIZATION INFORMATION


November 18, 2004


Sheraton Four Points - Cheektowaga


Featuring Sue Hall, RN


Traveler’s Health & Immunization Center


Cash Bar:  5:30 p.m. – 6:15 p.m. ~ $25 per person


Call Cheryl Miller, Buffalo World Trade Association


(716) 687-3559





DOING BUSINESS IN CHINA


HOW TO REDUCE YOUR VULNERABILITY


IN COMPETITIVE MARKETS


November 18, 2004


Hyatt Regency Rochester ~ 8:30 a.m. – 1:15 p.m.


 $39 IBC members; $49 non-members


For more information call Gael Barrett, Rochester International Business Council, (585) 263-3668





INTERNATIONAL ECONOMIC


FORECAST FOR 2005


December 16, 2004


Hyatt Regency Rochester ~ 12:00 Noon – 1:30 p.m.


$24 IBC members; $29 non-members


For more information call Gael Barrett, Rochester International Business Council, (585) 263-3668








MEET THE BUYERS


TRADE MISSION


Export to Canada’s lucrative Hardware, Home Improvement, Building Products and Lawn & Garden retail market!





April 26-27, 2005, Toronto


April 28-29, 2005, Montreal





Let the U.S. Commercial Service and Hardlines help you connect with Canada’s Hardware & Home Improvement retail industry. Join us for an exclusive program in the “Meet The Buyers Trade Mission”.





Register early!  Participation closes January 31, 2005 and is limited to 10 firms.





For more information please visit � HYPERLINK "http://www.buyusa.gov/canada/en/meetthebuyer.html" ��www.buyusa.gov/canada/en/meetthebuyer.html� or contact Rita Patlan, Project Manager, Commercial Service Toronto, (416) 595-5412, Ext. 223.





MEXICO MARKET INSIDER


Become a Mexico market insider by subscribing to these FREE electronic newsletters published by the U.S. Commercial Service at the U.S. Embassy in Mexico: Business and Economic News / Hotel and Restaurant News / Manufacturing News / Security Industry News / Standards Reports / Telecom & IT Trends Mexico / Mexico Education & Training Report / Electric Power / Oil & Gas


� HYPERLINK "http://www.buyusa.gov/mexico/en" ��www.buyusa.gov/mexico/en�
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NEW MARKET RESEARCH


The U.S. Commercial Service and the Foreign Agricultural Service have some of the most comprehensive and up-to-date information about international markets and the export potential for U.S. products. The market research reports listed below are just a few of the many reports received in October from U.S. embassies & consulates worldwide. There is no charge for the reports. If you would like any of them just circle and fax your request to our office.





ASSOCIATION FOR MANUFACTURING TECHNOLOGY BUSINESS DEVELOPMENT MISSION TO BRAZIL





Porto Alegre, Caxias do Sul


Sao Paulo, Campinas


June 13 – 21, 2005





The main objectives of this mission are to educate association members on the technology level of Brazilian manufacturing plants (end users of machine tools and manufacturing technologies), provide direct access to high-level executives of key potential customers, representatives, distributors and strategic alliance partners. The program includes visits to agricultural equipment plants, tractors, off-road equipment and harvesting machinery plants, medium and heavy truck producers and automotive parts components. In addition to the plant visits, the companies will meet with potential representatives and potential strategic alliance partners. Please call our office for more information.





UPSTATE NEW YORK


OFF-ROAD VEHICLE MANUFACTURER


LEAPS INTO WORLDWIDE SALES





From a relatively modest start in the overseas market, “we really kicked it up a notch” says Galen Reich, Marketing Manager of Recreatives Industries, a Buffalo manufacturer of all terrain vehicles. Mr. Reich’s secret? Commercial News USA – the premiere export promotion magazine of the U.S. Commercial Service.





Recreatives was founded in 1969, but saw their overseas sales really take off after advertising in Commercial News USA, a magazine distributed to over 140 countries around the world. The company now exports to over 42 countries and export sales during the past six years have topped $1 million for their six-wheel drive, amphibious ATVs used by oil companies, construction firms, government and military units.





Mr. Reich reports that Commercial News is their only direct international marketing effort and that even though his company advertises on the Internet, Commercial News has definite benefits. “When people are searching the web, we only get ‘hits’ from people that are specifically looking for ATVs, whereas when we advertise in Commercial News, we also generate a lot of interest from entrepreneurs that are interested in adding a product line to their current offerings.”





“Commercial News is great bang for the buck,” said Galen Reich. He added that Commercial News “really got our name out there” and built brand recognition in overseas markets. Now, advertisements in Commercial News generate 100-150 leads per year,  often from dealers and distributors that purchase more than one vehicle from Recreatives.





The U.S. Commercial Service is able to provide this assistance through their network of 107 domestic Export Assistance Centers and 150 overseas offices located in U.S. Embassies and Consulates located in cities around the world. Commercial News USA was relaunched in September 2004 after a year-long absence while the magazine was reviewed and redesigned to better serve the needs of U.S. exporters and the roughly 400,000 overseas readers and potential foreign buyers located in over 140 countries around the world.





For more information on Commercial News USA please call our office or visit �HYPERLINK "http://www.cnusa.com/"��www.cnusa.com�.











ACCESS EASTERN MEDITERRANEAN PROGRAM


Automotive Aftermarket


Products and Services





The Access Eastern Mediterranean Program, an innovative regional export promotion program offered by the U.S. Commercial Service in Egypt, Israel, Jordan, Lebanon, Morocco, Turkey, and West Bank/Gaza, offers U.S. exporters of automotive aftermarket products and services a low cost, yet very effective way to simultaneously explore market opportunities in all these markets via a single, unified service between April 21 - May 21, 2005.





During the month-long basic event, U.S. Embassy Commercial Specialists will promote your products/services to  hundreds of local contacts, identifying potential agents and distributors in each of their respective markets. Your product/ service descriptions and company information will also be posted to our regional AEM website and your product literature will be displayed during “Automechanika Turkey 2005”.





The registration deadline is March 30, 2005. For more information or to register please go to � HYPERLINK "http://www.buyusa.gov/easternmed" ��www.buyusa.gov/easternmed�.





EUROPEAN UNION TO SUSPEND


U.S. EXPORT SANCTIONS





On October 22, President Bush signed into law the “American Jobs Creation Act of 2004," which repeals the disputed Extraterritorial Income Act (ETI) and the U.S. export tax breaks that were ruled illegal by the WTO and prompted retaliatory trade sanctions by the EU. The new U.S. law will apply as of January 1, 2005.





The WTO has ruled repeatedly that the ETI and its predecessor, the Foreign Sales Corporation program, were export subsidies that violate international trade rules. After the WTO ruled that the ETI provides illegal subsidies to the U.S., the EU retaliated with punitive import duties on a range of U.S. products.





On October 25, 2004, the EU Trade Commissioner announced that the EU will suspend sanctions and will ask the WTO dispute settlement system to review the WTO compliance of the new U.S. law. The European Commission will propose to suspend the current sanctions as of January 1, 2005. EU trade ministers must now approve the Commission’s decision but this is expected to be a formality.





EU officials have said that they will lift their retaliatory tariffs on U.S. exports as soon as the U.S. complies with WTO rules, but it remains unclear whether the WTO will accept the new law as fully satisfying U.S. obligations.
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