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EXPERT EXPLAINS ABCs OF U.S. RULES OF ORIGIN AND MARKING

By Ivan Koves

From December 2004 Issue of IOMA’s Report on Managing Exports and Imports

© Reprinted with permission

Accurately determining the country of origin of imported or exported goods is one of the most important—and challenging —tasks facing international trade pros. Rules of origin, which determine the national identity of a product, are crucial to determining admissibility, import duties owed, possible applicability of quotas, anti-dumping duties and countervailing duties (ADD/CVD), and marking requirements. Mistakes in using rules of origin under Free Trade Agreements can expose exporters and their overseas customers to real problems. Finally, U.S. trade statistics are deepen- dent on accurate country of origin determinations as reported by exporters and importers.

At a recent Webcast sponsored by trade software provider and consultant Vastera, expert Ivan Koves led participants through the fundamentals of the complex U.S. rules of origin and marking requirements. (For upcoming Vastera Webcasts and seminars on export/import topics, see www.vastera.com.)

U.S. Rules of Origin Background

“Non-preferential rules of origin are intended to apply to every imported item on a neutral, consistent basis,” Koves explains. “The second way rules of origin are applied,” he adds, “is preferentially.” This is usually associated with a trade agreement such as NAFTA, or a national policy like the Generalized System of Preferences (GSP).”

“A problem for trade pros is that rules of origin are often not consistent from country to country,” Koves points out. While the World Trade Organization (WTO) has been attempting for several years to harmonize rules of origin to achieve transparency and consistency, that goal still lies well in the future. “In addition, marking requirements— how you mark a good for entry into a nation—are usually not consistent among countries,” Koves explains. “How goods must be marked for entry into the United States differs significantly from how they must be marked for entry into China, for example.”

 “It’s pretty obvious where something comes from, so what can be so hard about deciding country of origin?” Koves asks. He then illustrates how complex the process can be by describing a not untypical product of today’s global sourcing and distribution marketplace. Koves gives the example of a sailing yacht with a high-tech hull and keel designed and built in Australia; a mast, boom, and rigging manufactured in the United States; sails cut and sewn in France; and deck and interior fixtures added in London. “The sailboat is sealed, painted, and launched in England,” Koves adds. “If Spain has a quota allowing only 150 boats to be imported from Australia and 400 from the United States, but no quotas for France or England, which quota system applies—if any?” He adds that if tariff rates differ for each country, which one is applicable?

“That’s not even considering trade sanctions such as anti-dumping and countervailing duties, which are unique to each country” he continues. “And say the government procurement rules of the U.S. Navy limit boat purchases to ones built in the United States, would this boat qualify?”  U.S. Rules of Origin—Non-Preferential  “Thankfully, U.S. non-preferential rules of origin are similar to those of most other developed countries,” Koves says. “Non-preferential rules,” he explains, “apply to the world in general and establish the nationality of products for policy measures such as:

Admissibility (whether the item can enter or not). “If the product is from Iran, Libya, or Cuba, for example, you won’t be able to import that item into the United States—with rare exceptions.”

Duty: “In the U.S. tariff schedule there are different duty rates for Column 1 (normal trade relations with duty rates typically under 2% on average) and Column 2 (abnormal trade relations with rates pegged at 35%).”

Quotas, e.g., textile imports—Customs Regulations (19 CFR 12.130, 102.21).

Anti-dumping orders: “The United States has a lot of anti-dumping legislation,” Koves explains, “and rules of origin play a big role in making such determinations.” These orders are specific to manufacturers/sellers but have an ‘all others’ category as well.

Marking: “This is a huge issue in the United States, especially for those selling at retail,” Koves says. Products from Canada and Mexico have their tariff-shift based rules established in 19 CFR 102. All other countries come under the “substantial transformation” rules (19 CFR 1334).

U.S. trade statistics: Non-preferential rules of origin come in two basic “flavors,” Koves notes:

1) ‘Wholly obtained’: This rule is for goods that are wholly the growth, product, or manufacture of one country. “In today’s manufacturing environment,” says Koves, “‘wholly obtained’ rules generally apply to agricultural goods, mined resources, and fish products caught offshore.” Because manufacturing inputs now come from so many countries it’s rare to find manufactured goods that are ‘wholly obtained.’

2) ‘Substantial transformation’: This is the rule most often used and applies to imported goods made from materials from more than one country. “The rule of substantial transformation itself falls into two categories,” Koves adds.

a) A case-by-case decision to determine the one country in which the item was “substantially transformed” into an article with a name, character, or use distinct from that of its components. “This is a case-by-case and sometimes subjective decision,” Koves explains.

b) A tariff shift-based rule, applicable to items imported from Canada or Mexico, based on the Harmonized Tariff Schedule (HTS) and similar to NAFTA preferential rules. “You look at HTS classification for all the components of the item and determine whether the specific change laid out in the regulations occurred,” says Koves. “That determines the country in which some or all of the components classified under various tariff classifications were changed into an article with a tariff classification called for by the rule.”

U.S. Rules of Origin—Preferential

Preferential rules of origin are specific to such trade agreements as the U.S.-Chile and U.S.-Singapore FTAs, Andean Trade Preference Act, Automotive Products Trade Act, NAFTA, GSP, and Caribbean Basin Initiative. The two most typically dealt with are the GSP and NAFTA. As Koves explains, “GSP provides for duty free entry of most classes of merchandise from a designated beneficiary developing country, as set out in the United States HTS, if:

“the article is imported directly from such a country into U.S. customs territory and if the sum of

“1) the cost or value of materials produced in that country plus

“2) the direct costs of processing operations performed in that country equal at least 35% of the appraised value of the article.

“Such complex calculations for GSP-eligible goods often trip up importers,” notes Koves. “Customs can and will ask to see calculations by which the 35% figure is reached.” NAFTA is the classic example of preferential rules of origin. The origin rule for goods that are not “wholly obtained” is based on 1) a strict tariff shift method and 2) the regional value content (RVC) method.

U.S. Marking Requirements

“U.S. marking rules apply to nearly all items of foreign origin,” says Koves. “While U.S. origin articles need not be marked, invoices and entry summaries must declare the origin of all imported items.” “The marking law is essentially political,” he adds. Its purpose is to inform U.S. consumers of the origin of the merchandise they are buying. In an exception to the substantial transformation rule, the Federal Trade Commission has ruled “Made in the USA” can only be a marking if the goods are made from 100% U.S. materials using 100% U.S. labor. “Key exceptions to the U.S. marking requirements,” says Koves, “are as follows:

good is from a NAFTA partner, will be used in manufacture, is sold at retail, or is distributed as a gift,” Koves explains.

There are serious sanctions for failure to comply with marking requirements:

  “Articles not properly marked at the time of importation are subject to additional duties unless properly marked, exported, or destroyed under CBP supervision prior to liquidation of the entry (typically 10% of value),” Koves says.

  “Removing, destroying, altering, covering with the intent of concealing the country of origin marking on an imported article is a criminal offense,” he cautions.

Basic U.S. Marking Rules

● Size: marking must be large enough to be read by person with “normal vision.”

● Location: where visible to casual handling and won’t be covered by additions.

● Durability: not removable except by deliberate effort. Stencils and stamps best; hanging tags if durable enough to reach ultimate purchaser; adhesive labels emergency only).

● Abbreviations (e.g., for countries): frowned on by Customs & Border Protection.

● “Made in” or “Product of”: only precedes country name if another country name also appears on article or container.

● Containers: don’t require own marking, but unusual containers, imported empty or full, must be marked: “Container made in (country).”

● Combined articles: an article to be combined with another in U.S. but not so as to be “substantially transformed” must be marked: (name of imported article) made in (country).”

UNDERSTANDING INCOTERMS 

Incoterms are standard trade definitions most commonly used in international sales contracts. These terms are devised and published by the International Chamber of Commerce.

Among the best-known Incoterms are EXW (Ex works), FOB (Free on Board), CIF (Cost, Insurance and Freight), DDU (Delivered Duty Unpaid), and CPT (Carriage Paid To).

ICC introduced the first version of Incoterms - short for "International Commercial Terms" - in 1936. Since then, ICC expert lawyers and trade practitioners have updated them six times to keep pace with the development of international trade.

Most contracts made after 1 January 2000 will refer to the latest edition of Incoterms, which came into force on that date. The correct reference is to "Incoterms 2000". Unless the parties decide otherwise, earlier versions of Incoterms - like Incoterms 1990 - are still binding if incorporated in contracts that are unfulfilled and date from before 1 January 2000.

Versions of Incoterms preceding the 2000 edition may still be incorporated into future contracts if the parties so agree. However, this is course is not recommended because the latest version is designed to bring Incoterms into line with the latest developments in commercial practice.

The English text is the original and official version of Incoterms 2000, which have been endorsed by the United Nations Commission on International Trade Law (UNCITRAL). Authorized translations into 31 languages are available from ICC national committees. 

Correct use of Incoterms goes a long way to providing the legal certainty upon which mutual confidence between business partners must be based. To be sure of using them correctly, trade practitioners need to consult the full ICC texts, and to beware of the many unauthorized summaries and approximate versions that abound on the web. 

ICC now publishes a brief introduction to Incoterms on a new special section of its website. The section does not provide all the answers but will help understanding of what Incoterms are for and how they are organized. It describes how to order Incoterms in the original English version and many of the world's main languages from ICC Publishing in Paris and New York, or ICC national committees around the world. 

The site includes for the first time the Preambles to each term, in read-only format. The Preambles explain the areas the terms cover but do not spell out the obligations of buyer and seller - information that can be obtained only by consulting the full published texts of the 13 Incoterms.

For more information on Incoterms go to http://www.iccwbo.org/index_incoterms.asp
U.S.–AUSTRALIA FREE TRADE AGREEMENT

The Free Trade Agreement between the United States and Australia is scheduled to take effect on January 1, 2005. Australia's GDP, growing at an annual rate of around 4.5 percent, is larger than any country in the region except Japan or China. It has a well-established commercial and business infrastructure, which contributes to a stable economic environment. Unemployment, inflation and interest rates are at close to historically low levels. Australia continues to be an excellent prospect for both U.S. exports and investment.

For more information on doing business with Australia contact us at little.rock.office.box@mail.doc.gov
Ph: 501-324-5794, Fax 7380

U.S.-MOROCCO FREE TRADE AGREEMENT

The U.S.-Morocco Free Trade Agreement, which is scheduled to take effect on January 1, 2005, will provide fair conditions of competition for trade between the two countries, improve the business environment, facilitate and increase U.S. exports in a number of sectors such as telecommunications, tourism, energy, environment, insurance and finance. (Over the past 6 years, U.S. exports to Morocco averaged $475 million annually). Removal of Moroccan tariffs will be phased-in slowly for a few very sensitive products and sectors, specifically textile and beef, poultry and wheat markets.

The U.S.-Morocco FTA’s investment rules will make Morocco quite attractive to U.S. companies searching for opportunities in the Mediterranean, Middle East, or Africa.  Investment provisions, new market access, and enhanced IPR protection will make Morocco the ideal platform for other foreign investors to produce products for export to the United States and Europe, as well as to the Maghreb and West Africa.

For more information on doing business with Morocco contact us at little.rock.office.box@mail.doc.gov
Ph: 501-324-5794, Fax 7380 

NEW TRADE PACTS WITH LAOS AND ARMENIA

President Bush recently signed into law a broad trade package that extends normal trade relations to Laos and Armenia, suspends tariffs on hundreds of products not produced domestically, and repeals a dumping law ruled illegal by the World Trade Organization. The entire article appears on the U.S. State Department website at: http://usinfo.state.gov/eur/Archive/2004/Dec/07-732694.html.

FREE AND SECURE TRADE (FAST) PROGRAM

Canada and the United States (U.S.) have agreed to align, to the maximum extent possible, their customs commercial programs along their shared border. This agreement marks the creation of the Free and Secure Trade (FAST) program, which is the result of a shared objective to enhance the security and safety of Canadians and Americans, while enhancing the economic prosperity of both countries.

Canada and the U.S. are working together to end threats to public security and safety, while keeping their shared border open to the free flow of low-risk, legitimate trade by:

· adopting a common approach to risk management; and 

· partnering with those in the trade community who have a history of compliance and are committed to the integrity of their supply chain management processes, using compatible and advanced technology. 

The FAST program will feature:

Greater integrity in supply chain management processes by offering expedited clearance processes to those carriers and importers who have been approved for Canada's Customs Self Assessment (CSA) and Partners in Protection (PIP) programs and have enrolled in the U.S. Customs and Border Protection's Customs Trade Partnership Against Terrorism (C-TPAT) program. The PIP and C-TPAT are similar programs that call for clients' use of business processes that minimize exposure to criminal elements by securing the supply chain.

Streamlined and, where appropriate, integrated registration processes for drivers, carriers, and importers, minimizing administrative requirements while ensuring that only low-risk trade chain participants with sound and secure business practices are extended the privileges of the FAST program.

Expedited clearance of low-risk trans-border shipments by reducing the information required to meet customs requirements, dedicating lanes at major crossings to FAST participants, using common technology, and focusing limited physical examinations to matters related to public security and safety.

Integrated and advanced technology such as transponders used by both Canada and the U.S., facilitating the clearance of low-risk shipments, and relieving the clients' participation costs.

Dedicated compliance account managers who will build and maintain client partnerships and monitor clients' compliance with program requirements. 

For more information on the FAST program, visit: www.cbsa.gc.ca/fast.

For more information on the Customs Self Assessment (CSA) Program, visit: www.cbsa.gc.ca/import/csa/menu-e.html
COMMERCIAL AGENTS IN THE EUROPEAN UNION

U.S. companies interested in entering or expanding business in the European Union may find the use of commercial agents an attractive way to access the market. However, companies should be aware of EU regulations and policies that may affect relationships between principals and their commercial agents. This report reviews the provisions outlined by “Council Directive 86/653/EEC on the coordination of the laws of the Member States relating to self-employed commercial agents,” and how its application by the European Union Member States has implications for U.S. businesses in the European Union. Contact us at little.rock.office.box@mail.doc.gov, Fax 501-324-7380, or phone 501-324-5794 for a copy of this 7-page report.

COMMERCIAL ENCRYPTION EXPORT CONTROLS

EFFECTIVE DECEMBER 9, 2004

Effective December 9, 2004, the Export Administration Regulations (EAR) have been amended in order to streamline and strengthen export and re-export controls on encryption items. Further information on this policy can be found at: http://a257.g.akamaitech.net/7/257/2422/06jun20041800/edocket.access.gpo.gov/2004/04-26992.htm
JANUARY 12, 2005 DEADLINE FOR ADVERTISING

IN MARCH/APRILISSUE OF COMMERCIAL NEWS USA

Commercial News USA, the official export promotion magazine of the U.S. Commerce Department, is read worldwide by more than 300,000 prescreened prospects in 145 countries. Promote your products and services around the world. Review CNUSA online in html or pdf format. Reserve your space in the next issue today. Call 1-800-581-8533 or Visit Our Web site at www.export.gov/cnusa
FEBRUARY EXPORT SEMINARS

▪ Export Operations – Feb. 14-15 – Memphis

▪ Export Controls – February 16- Memphis

▪ NAFTA Workshop – February 17 – Memphis

For details go to http://www.unzco.com
We hope you've enjoyed this edition of our newsletter. Please note that any mention of non-government sources does not constitute endorsement.

If you have any questions or comments, contact us at 

little.rock.office.box@mail.doc.gov
http://www.buyusa.gov/arkansas
Phone: 501-324-5794  Fax: 501-324-7380
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CARLOS GUTIERREZ CONFIRMED AS 

SECRETARY OF COMMERCE 

On January 24, 2005, the Senate confirmed Carlos Gutierrez to be America's next Secretary of Commerce, replacing Donald Evans. Carlos Gutierrez is one of America's most respected business leaders. As CEO of the Kellogg Company, he has been an effective, visionary executive. He understands the world of business from the first rung on the ladder to the very top. He knows exactly what it takes to help American businesses grow and create jobs. Carlos will carry on the work of a distinguished leader, former Secretary Don Evans. During the past four years, our economy has overcome a recession, terrorist attack, corporate scandals and the uncertainty that comes with war. In all these challenges, Secretary Evans has been a strong and steady advocate for America's businesses and workers and entrepreneurs. For more information, about Mr. Gutierrez’s nomination, go to http://www.whitehouse.gov/news/releases/2004/11/20041129-2.html.

MOROCCO – MARKET OF THE MONTH

Strategically located along the Straits of Gibraltar, Morocco is a regional hub for transportation, transit, and business. Morocco is an expanding economy strategically situated at the crossroads of Europe, the Middle East and Africa. Morocco’s developing infrastructure makes it an increasingly important and attractive location for business. With the implementation of the U.S.-Morocco Free Trade Agreement (FTA), opportunities for U.S. companies in Morocco will continue to expand.

Best Prospects in Morocco for U.S. Exporters

· Waste Water Treatment 

· Tourism Support Services 

· Engineering and Consulting Services 

· Solid Waste Management 

· IT Wireless & Internet 

· Airport Ground Support Equipment 

· Security & Safety Equipment & Services 

· Automotive after market equipment 

· Low Cost Housing 

· Education 

To visit our Commercial Service Web page for Morocco go to www.buyusa.gov/morocco.
FOREIGN SALES CORPORATION (FSC) GUIDANCE

From DOC Insider

On January 31, the EU Council of Ministers approved a repeal of the FSC tariffs. (Council Regulation (EC) 171/2005)

Removal of the sanctions is retroactive to January 1, 2005.

The EU has kept the condition that it could re-impose punitive tariffs if the WTO supports its complaint about tax breaks remaining in US legislation still being WTO-incompatible.  A WTO finding in the case is not expected until the fall of this year.

We do not yet have information on how the repeal will actually be applied (i.e. timing of reimbursement for duties paid, etc.)

Background regarding re-imposition of tariffs:

The European Commission is unhappy with the transition/grandfathering provisions in the U.S.’s new law abolishing the FSC/ETI tax incentives.  The Commission intends to take the case back to the WTO and ask for a ruling that the changes are not consistent with the original WTO panel decision that the FSC/ETI arrangement violated the WTO ruling.  The grandfathering provisions only leave in place about one percent of the benefits from the FSC/ETI legislation, and most of the remaining benefits will be phased out over two years.

Council Regulation (EC) 171/2005 suspends current sanctions being applied against U.S. exports in the FSC dispute, but indicates that sanctions will be automatically re-imposed at a level of 14 percent on a somewhat reduced list of products on January 1, 2006, or 60 days after a WTO panel rules that the recent FSC repeal legislation falls short of WTO consistency, whichever is later. 

PROTECTING TRADEMARKS, DESIGNS AND PATENTS IN THE EUROPEAN UNION

U.S. patents and trademarks do not provide industrial property (IP) protection outside the United States territories. Exporters targeting IP rich products and services at the European Union (EU) market therefore need to secure their IP locally. To learn about registering trademarks and filing patents in the European Union, contact us for a copy of the 5-page report “Protecting Trademarks, Designs and Patents in the European Union.

U.S. IMPORT STANDARDS

Louis Santamaria, Mexico City

U.S. Commercial Service

Ileana Martinez

National Institute of Standards and Technology 

On occasion, the overseas offices of the U.S. Commercial Service receive, from companies and/or governments, requests for information about U.S. standards and mandatory regulations required for getting their products into the U.S. 

The following was provided by NIST – Ileana Martinez to help us respond to those requests. 

All products entering the United States must meet the applicable mandatory regulations.  These mandatory requirements are the same regardless of where the product originates and they apply equally to products made in the United States for national use. 

· Voluntary standards must be met when the buyer or importer or distributor requires it.  As a matter of good practice, it may be useful to comply with voluntary standards but they are not required for entry.

· Trade agreements do not have any incidence in the mandatory regulations and/or voluntary standards that products must meet for the U.S. market.

Information on what U.S. mandatory regulations and/or voluntary standards are applicable to any product may be obtained from 

National Center for Standards and Certification Information (NCSCI)

National Institute of Standards and Technology

Bldg. 820, Room 164

Gaithersburg, MD 20899

Telephone: (301) 975-4040

Fax: (301) 926-1559

E-mail: ncsci@nist.gov
Home page: http://ts.nist.gov/ncsci
This information is provided free of charge.  Mandatory regulations are also available without cost but most voluntary standards must be purchased and NCSCI provides a list of vendors.

U.S. GOES TO WTO IN DISPUTE WITH EU

 OVER RICE IMPORTS TO EUROPE 

TARIFF CONCESSION ON CERTAIN EU GOODS MAY BE WITHDRAWN, U.S. SAYS

The United States announced January 28 that it has notified the World Trade Organization (WTO) of its intent to withdraw certain tariff concessions because it has not reached agreement with the European Union (EU) over access to the European rice market.

A press release by the Office of the U.S. Trade Representative (USTR) points out that the EU unilaterally decided last September to change its rice import system by raising tariffs on brown rice imports.  The new system unfairly limits the access of American rice farmers to the European market, affecting U.S. brown rice exports valued at approximately $33 million a year, it says.

Because the United States and the EU were not able to resolve the issue despite months of negotiations, the United States, under WTO rules, has the right to raise tariffs on products of which the EU is the dominant supplier in order to compensate for the higher EU tariff.

Contact us at little.rock.office.box@mail.doc.gov, or 501-324-5794 (7380 fax) for a copy of the press release. 

U.S. DEPARTMENT OF COMMERCE AND INTERNATIONAL FINANCE CORPORATION RELEASE RUSSIA CORPORATE 

GOVERNANCE MANUAL

Contact: Scott Dunaway - (202) 482-5807

The U.S. Department of Commerce and International Finance Corporation (IFC) have released "The Russia Corporate Governance Manual." It will serve as a comprehensive guide to implementing good corporate governance practices in Russia. Superior corporate governance contributes to the operational efficiency, reputation and competitiveness of a company. It helps to facilitate access to capital markets and to reduce financial risks. "The Russia Corporate Governance Manual" will serve as a practical tool for companies to accomplish these goals. Intended for those involved in control of Russian open joint stock companies, the manual focuses on core corporate governance issues, with emphasis on Russian business practices. It offers practical tools and provides Russian government officials with an agenda for policy reform.

The manual is published in both English and Russian, and is available at http://www.ita.doc.gov/goodgovernance and www.ifc.org/rcgp.

ONE-YEAR MULTIPLE ENTRY VISA

 BETWEEN U.S. AND CHINA 

As of January 25, a new agreement between the United States and China allows tourists and business executives to travel between the U.S. and China under a single visa for 12 months instead of seeking new visas for each trip. The change in policy is expected to dramatically improve U.S. manufacturers’ abilities to sell goods and services to their customers in China and create jobs for Americans, according to U.S. House of Representatives Small Business Committee Chairman Don Manzullo. For details, go online at www.house.gov/smbiz/
IMPORTING NEWS: COMPLIANCE DATE FOR IMPLEMENTATION OF FAST CARD REQUIREMENT FOR BRASS SHIPMENT DRIVERS BEGINS MAY 1

Friday, January 28, 2005 - WASHINGTON, D.C.—Today, U.S. Customs and Border Protection (CBP) extended the compliance date for implementation of the Free And Secure Trade (FAST) Card requirement for Border Release Advance Screening and Selectivity (BRASS) shipment drivers to May 1, 2005. The enforcement date, for this component of the Trade Act of 2002 requirements, was scheduled to begin on January 31, 2005, for the first group of 40 ports. 

The BRASS program is an automated system designed to expedite the processing of certain repetitively shipped products. BRASS is a voluntary system that requires the entry filer to submit an application for participation to Customs identifying required information. Shipper/manufacturers, importers, entry filers and products, in combination, must be approved to participate in BRASS. Approved participants are assigned a unique identifying code for use in BRASS transactions. 

As a temporary accommodation for the Trade Act of 2002, which requires the advance transmission of electronic cargo information, CBP allowed truck carriers carrying BRASS merchandise to only utilize drivers who are registered under the FAST program and carrying a FAST driver card. To participate in the FAST program, drivers must undergo a background check and be admissible to the U.S. and Canada. If approved, the driver is issued a FAST driver card, which provides such benefits as expedited processing and the use of a dedicated FAST lane where available. 

For BRASS shipments being imported from Mexico, the driver must have in his possession a valid FAST card and be admissible into the United States. 

CBP has been conducting an extensive marketing and outreach since the spring of 2004 informing both carriers and commercial truck drivers of this new requirement. During the months of December 2004 and January 2005, 20,000 FAST commercial driver applications have been submitted. 

The surge in FAST driver applications has exceeded the capacity of the FAST processing center to process the applications leading to delays and backlogs in the application process. In addition, there are approximately 15,000 conditionally approved drivers that have not completed the interview process to receive their cards. Based on the size of the backlog of applications CBP will delay the enforcement of this requirement. 

The FAST Processing Center and enrollment centers will be provided assistance to eliminate the backlog and process the applications within 90 days. For all affected ports, CBP will begin enforcement of the FAST card requirement for BRASS shipments on May 1, 2005. The ports of Eastport, Idaho; International Falls and Grand Portage, Minnesota; and Jackman, Maine, continue to be exempted until publication of a Federal Register Notice. 

Trucks that arrive at the affected ports between January 31, 2005, and May 1, 2005, with BRASS shipments and are operated by a driver that does not possess a valid FAST driver identification card will continue to receive informed compliance notices. 

For more information and a list of the 40 ports affected, go to Truck FAQs on the Trade Act of 2002 - Mandatory Advanced Electronic Cargo Information. at http://www.cbp.gov/xp/cgov/import/communications_to_industry/advance_info/ 

WOOD PACKAGING MATERIAL REQUIREMENTS UPDATED JANUARY 2005

The U.S. Department of Agriculture, Foreign Agricultural Service recently updated country specific wood packaging material requirements: http://www.fas.usda.gov/ffpd/WTO_SPS_TBT_Notifications/Forest_Products/WPM_Summary_Table_01-12-05.pdf
ASIA NOW – FREE NEWSLETTER

The U.S. Commercial Service's “Asia Now” program brings together the resources of the U.S. Commercial Service offices in 14 Asian countries and our Export Assistance Centers throughout the U.S. to help U. S. companies export goods and services in the region.  The Asia Now/e-News website gives you a single point of access to regional trade events, our extensive trade services, and research covering Asian markets. Asia Now e-News is a free monthly newsletter full of useful information and trade leads for U.S. exporters who want to increase their sales in the Asia-Pacific region. To access the January 2005 issue of e-News and to register for a free subscription, please click on 
http://www.buyusa.gov/asianow/enews.html and complete the one-page subscription form. 

USEFUL WEB SITES

Denied Persons List - Unverified List - Entities List Specially Designated Nationals List - Debarred List

Check these lists before completing your export transaction at: http://www.bis.doc.gov/ComplianceAndEnforcement/index.htm#LTC.
U.S. Commercial Service Free Trade Lead Database 

View announcements from qualified international companies looking to source U.S. products and services and advertise government tender projects through our trade leads database. All of our trade leads are pre-screened by our U.S. embassy or consulate staff overseas and are provided as a free service for U.S. exporters. Go to http://www.export.gov/comm_svc/tradeleads/tradeleads.html. You will be asked to register the first time you use the database.

AES Direct

AESDirect is the U.S. Census Bureau's free Internet based system for filing Shipper's Export Declaration (SED) information to the Automated Export System (AES). It is the electronic alternative to filing a paper SED, and can be used by U.S. Principal Parties in Interest (USPPIs), forwarders, or anyone else responsible for export reporting.

AESDirect significantly streamlines the export reporting process by reducing the paperwork burden on the trade community, reducing costly document handling and storage, and ensuring that export information is filed in a timely manner. AESDirect improves the quality of the export trade statistics, helping the Census Bureau provide the Government and the public more accurate information. For more information go to http://www.aesdirect.gov
The Global Trade & Technology Network: 

The International Business Linkages has public website for the Global Trade & Technology Network (GTN) program. The GTN program with a network of representatives in developing countries enables buyers and suppliers to access international markets using its internet-based trade lead portal. GTN is funded by the U.S. Agency for International Development (USAID). Visit the website at http://www.usgtn.net or contact Peter Fleischmann, U.S. Outreach Coordinator, by phone at 908-668-1865 or by e-mail at pfleischmann@N0SPAM.usgtn.net
Phonebook of the World

With Phonebook Of The World.com you can click on a section of the world map and then type in the name of a business or person whose number you want to find. This is the easiest way to locate a phone number internationally, and it is cheaper and takes up less space than a stack of phone directories. Click here: http://www.phonebookoftheworld.com
UPCOMING EVENTS

U.S. Export Control Seminar - Kansas City

March 8-9, 2005

The U.S. Department of Commerce, Bureau of Industry and Security (BIS), the International Trade Club of Greater Kansas City, Inc. (ITC) and the Kansas City U.S. Export Assistance Center are pleased to bring “Complying with U.S. Export Control Seminar” to Kansas City, MO on March 8 & 9, 2005. This two-day program is led by BIS's professional counseling staff and provides an in-depth examination of the Export Administration Regulations (EAR). The program will cover the information exporters need to know to comply with U.S. export control requirements on commercial goods. For more information on this program and to register, please go to:  http://www.buyusa.gov/kansascity/bisprogram.html
Meet the Buyers Trade Mission –April 26-29, 2005

Toronto and Montreal, Canada

The trade mission will enable U.S. manufacturers of hardware, home improvement products, lawn and garden equipment and building products establish commercial relations and sell their products in Canada’s hardware and home improvement retail market.

For more information contact:

Rita Patlan, Project Manager 

Tel: 416/595-5412, Ext. 223 Fax: 416/595-5419 

E-mail: rita.patlan@mail.doc.gov

Connie Irrera, Commercial Specialist 

Tel: (514) 398-9695, ext. 2262 Fax: (514) 398-0711 

E-mail: connie.irrera@mail.doc.gov

Rebuild Iraq 2005

April 4-7, 2005, Amman, Jordan

For more information, please visit the event website: http://www.rebuild-iraq-expo.com/
For information on exhibiting in the USA Pavilion, please contact Bechara Nacouzi at tel. (514) 685-3530 or by e-mail at: bnacouzi@videotron.ca
.

For a copy of the latest Business Guide for Iraq go to:

http://www.export.gov/Iraq/bus_climate/businessguide_current.html
A TRAGIC LOSS

The Commercial Service Office in Istanbul announces with sorrow the loss of Foreign Service National Ezgi Özen Gümüşoğlu on December 26, 2004 in the tsunami disaster in Phuket, Thailand. Ezgi had traveled to Phuket for her honeymoon, following her marriage to Çetin Gümüşoğlu the week before. Ezgi began her career with the U.S. Commercial Service in 1999, at the time of the Izmit earthquake near Istanbul. A graduate of Boğaziçi University, she came to her job with degrees in mechanical engineering and environmental technology, and practically flawless English. She assumed responsibility for several critical industry sectors, including agricultural machinery, construction equipment, and especially environmental protection and pollution control, a cause that she passionately believed in. In October 2003, Ezgi’s success in bringing U.S. environmental technology to Turkey was recognized with an award for superior performance. We are certain that Ezgi would have achieved even greater successes if fate had been kinder to her. The U.S. Commercial Service extends its condolences to Ezgi’s family and her husband.

We hope you've enjoyed this edition of our newsletter. Any mention of non-government sources does not constitute endorsement. If you have any questions or comments, contact us at

little.rock.office.box@mail.doc.gov
http://www.buyusa.gov/arkansas
Phone: 501-324-5794  Fax: 501-324-7380
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