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HOW TO DO BUSINESS WITH BAHAMAS AND BARBADOS WEBINAR


	Please join us on the Web from your very own computer

	Wednesday, April  29, 2009 from 2-3:30 PM EDT

	

	Learn about the key industry sectors, legal aspects of doing business, and the rules of origin regarding what U.S. firms need to qualify under the CAFTA-DR free trade agreement.

Main speakers:

Leading private sector trade experts from Bahamas and Barbados will provide input on "Doing Business" in these markets, including legal and customs issues, methods of dispute resolution, distributor/representative agreements, etc.

Robert Jones, Commercial Counselor for the Caribbean, U.S. Embassy, Santo Domingo

Subjects:

Overview of the Caribbean Market - Export Opportunities

U.S. Embassy Economic Section: Economic & Political Overview of Bahamas & Barbados

A question and answer session will follow the webinars.

For more information contact:

Linda.Abbruzzese@N0SPAM.mail.doc.gov1  or Lesa.Forbes@N0SPAM.mail.doc.gov2
To register: click here.

Cost: $35.00

	

	

	

	


PERU – MARKET OF THE MONTH

Peru is one of the most rapidly expanding markets for U.S. goods and services. The U.S. is Peru’s leading trading partner, accounting for approximately 20 percent of imports and exports. As of February 1, 2009, U.S. firms have greater access to Peru through the U.S. Peru Trade Promotion Agreement, commonly referred to as the Free Trade Agreement (FTA). Now, 80% of all U.S. consumer and industrial products are eligible for duty-free access into Peru, with the remaining tariffs to be phased-out over ten years. More than two-thirds of current American agricultural exports to Peru also benefit from such treatment. The FTA is designed to enhance protection of intellectual property and to streamline customs clearance procedures, including the establishment of a 48 hour time-frame for processing of inbound shipments. The U.S. International Trade Commission estimates that the FTA will boost annual U.S. exports to Peru by $1.1 billion.
The attractiveness of the Peruvian market has not been lost on key U.S. competitors. A number of nations, including China, Canada, Singapore, as well as the European Union have completed or are in the process of negotiating trade agreements with Peru. When concluded, these accords are expected to afford many of the same benefits currently enjoyed by U.S. firms under 
the FTA.
Global Financial Crisis and Peru

To date, Peru has weathered the global financial crisis remarkably well. The economy is still growing, with some observers suggesting the economy could expand by about 5% in 2009, as opposed to the nearly 10% rate in 2008.  
However, signs are beginning to emerge that Peru will not be immune to the effects of the global economic downturn. In each of the last three months of 2008, Peru’s exports declined in comparison to the previous year’s levels. Exports for December 2008 were off a full 36%, with all major export sectors showing significant declines. The impact is being felt most acutely in the mining sectors, which accounts for a majority of Peru’s exports and which has seen global prices for many metals drop significantly. Some major mining operations have announced delays in new investment totaling in the billions of dollars.
Despite such potentially worrisome signs, Peruvian imports continued to grow, albeit at slower rates, and consumer confidence remains stronger. The Peruvian Government has also adopted a stimulus package to bolster economic activity.
Peru’s Changing Commercial Environment

Strong economic growth, an eased market access regime, infrastructure development and industrial diversification have combined to broaden the sectors in which marketing opportunities exist for U.S. firms. While still heavily dependent upon the mining sector, Peru’s economic growth has spurred the expansion of a number of sectors including telecommunications, oil and gas, computers, transportation equipment, consumer goods and the construction sector.
This same expansion has also started to impact the geographic reach of marketing opportunities. While Lima remains Peru’s commercial capital and is still home to one-third of the country’s population and generates half of the nation’s GDP, secondary cities and provinces are starting to present more important commercial opportunities.

Best prospects for U.S. Exporters
· Mining Industry Equipment

· Oil and Gas Field Machinery

· Industrial Chemicals

· Food Processing and Packaging Equipment

· Security and Safety Equipment

· Air Conditioning and Refrigeration Equipment

· Construction Equipment

· Pumps, Valves, Compressors

· Building Products

· Pollution Control Equipment

· Drugs and Pharmaceuticals

Doing Business in Peru

U.S. companies may wish to designate local representatives to investigate market opportunities and facilitate business operations.  Most successful companies employ expert local legal counsel to navigate Peru’s informal business practices and bureaucracy.  
Product pricing and dependability are the two most important selling factors in the Peruvian market.
To visit Commerce’s U.S. Commercial Website for Peru, go to:  http://www.buyusa.gov/peru/en/

Upcoming Event:

U.S. Department of Commerce Trade Mission to Peru and Chile - June 1-5, 2009 – Registration Open through April 17, 2009.
For details, click here.

CANADA 2009 BUDGET – CANADA’S ECONOMIC PLAN

Being coined as Canada’s Economic Action Plan, the 2009 Federal Budget, which was unveiled by the Minister of Finance Jim Flaherty on January 27, 2009, is geared toward stimulating the Canadian economy. The proposed action plan is geared to be a strong, balanced stimulus that includes massive investments in infrastructure, as well as tax relief, transfers, and other new initiatives. Several of the initiatives that have been already been announced are aimed at small businesses, whereas other initiatives include investments in partnerships with the provinces, territories, and municipalities. Over the next two years, the total stimulus to the Canadian economy, including the 
stimulus from other levels of government, will surpass $C50 billion, an amount equal to 3.2 per cent of real GDP for Canada. The plan has numerous spending measures aimed at stimulating the Canadian economy and outlines Federal Government deficits for the next several years starting with 2009.
Note: one Canadian dollar equals $0.78 U.S. dollars (March 2009)

Opportunities for U.S. Companies
The 2009 Federal Budget will position Canada's economy for long-term recovery by promoting investment and competition. It will include investing in more sustainable development, supporting small businesses and promoting economic opportunities in all regions of Canada. Canada’s Economic Action Plan is designed to help families and stimulate consumer spending. It is aimed to help those hit hardest by the global recession, protect jobs and support businesses. The Canadian government also wants to ensure access to financing for businesses. Another priority is to take immediate action to expand and repair Canada’s infrastructure.
U.S. companies should be able to take advantage of projects in Canada that are targeted for new or accelerated funding under the Federal budget. For more information go to: http://www.buyusa.gov/arkansas/canbudgmar09.pdf
WORLD ECONOMIC CRISIS: WHAT IT MEANS FOR U.S. AGRICULTURE

The world economic crisis that began in 2008 has major consequences for U.S. agriculture. The weakening of global demand because of emerging recessions and declining economic growth result in reduced export demand and lower agricultural commodity prices, compared with those in 2008. These, in turn, reduce U.S. farm income and place downward pressures on farm real estate values. So far, the overall impact on U.S. agriculture is not as severe as on the broader U.S. economy because the record-high agricultural exports, prices, and farm income in 2007 and 2008 put U.S. farmers on solid financial ground. Moreover, the debt equity ratios in agriculture tend to be more conservative than those in most other sectors of the economy. There is much uncertainty concerning the depth and extent of the crisis. The outcomes for U.S. agriculture are dependent on whether or not there is a global realignment of exchange rates to correct current macroeconomic imbalances.

To read the report  “The 2008/2009 World Economic Crisis: What it Means for U.S. Agriculture”, go to http://www.ers.usda.gov/Publications/WRS0902/WRS0902.pdf
FIVE GLOBAL TRADE STEPS TO IMPROVE THE BOTTOM LINE
In an article from the March 2009 edition of IOMA’s “Managing Exports and Imports,” Matt Gersper writes about the goal to help global trade executives leverage today’s difficult economic conditions into a catalyst for fast and significant process improvement to eliminate millions of dollars in unnecessary hidden costs. To read Mr. Gersper’s article, go to http://www.buyusa.gov/arkansas/apr095steps.doc
To achieve this goal, trade executives must become alert to the financial opportunities available from strategically investing in the optimization of global trade processes and taking full economic advantage of trade policies and programs.

Down-cycles like the current one can serve the useful purpose of exposing weaknesses in industries, businesses, and business processes. Poor business models and processes and other hidden costs are often unnoticed, overlooked, or even ignored during periods of economic prosperity or up-cycles.
UNDERSTANDING DEEMED EXPORTS

It is essential for US exporters to note that the sharing of technology or source codes with a foreign national is considered an export and must comply with all export regulatory guidelines. Most companies recognize that U.S. export control laws apply to shipments of products or technical data out of the United States to another country. Despite recent efforts by the U.S. Department of Commerce to increase awareness about how the export control rules apply to other transactions, some companies still do not realize that the sharing of technology or source code with a foreign national is also an export – even when the foreign national is within the United States. Under the "deemed export rule" in the Export Administration Regulations (EAR), a transfer of technology or source code (except encryption source code) is "deemed" to be "an export to the home country or countries of the foreign national." This rule has important implications for any company that employs foreign nationals or has business dealings with foreign companies. To read an article on this subject, please click here.



ITC DEBUTS ONLINE TARIFF CLASSIFICATION TOOL

The U.S. International Trade Commission (ITC) has launched the HTS Online Reference Tool, available online for preview viewing at http://hts.usitc.gov.
The tool, which enables users to jump from an item to the related Chapter 99 item showing temporary and seasonal rates when needed, also directly links to the Customs Rulings Online Search System (CROSS: http://rulings.cbp.gov) at the 10-digit level so users get access to trade data on the item. The HTS Online Reference Tool also allows searches, including by CAS numbers, and features a thesaurus that allows searches by terms for products.
COMMERCIAL NEWS USA (CNUSA)

The July-August 2009 issue of “Commercial New USA,” will feature the industries of Consumer Products, Electronics and Environmental. The deadlines for this edition are May 8, 2009 for space and May 15, 2009 for material. To reserve space or for more information: Send e-mail to advertise@thinkglobal.us  Go online to www.thinkglobal.us/399 Call 1-800-581-8533. For more information visit: http://thinkglobal.us/

We Hope You've Enjoyed This Edition of our Newsletter

Contact us at: little.rock.office.box@mail.doc.gov  http://www.buyusa.gov/arkansas
Phone: 501-324-5794, Fax 7380

For a list of our upcoming Webinars and other programs, click here.
(Any mention of non-government sources does not constitute endorsement.)
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