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	“Exports boost jobs, grow the economy and allow businesses to prosper.” – U.S. Commerce Secretary Carlos Gutierrez
SELLING TO MEXICO’S MAQUILADORAS 101
Nogales, Sonora, Mexico
September 9, 2008

The Arizona U.S. Export Assistance Center’s BORDER TRADE INITIATIVE invites you to participate in SELLING TO MEXICO’S MAQUILADORAS 101, a one-day program designed to prepare your company to develop sales in Mexico’s large manufacturing sector.  SELLING TO MEXICO’S MAQUILADORAS 101 includes:


An onsite briefing from Mexican Customs about the process of clearing U.S. goods;


Tours of Nogales, Sonora’s two largest maquiladora shelter plant operations;


Industry-focused presentations addressing maquiladora fundamentals such as the competitive environment, growth opportunities, purchasing decision-making, quality, logistics, and more.


Roundtrip bus transportation from Phoenix and Tucson to Nogales, Sonora; and,


Lunch and snacks.

The cost to participate in SELLING TO MEXICO’S MAQUILADORAS 101 is $125 per person.

AGENDA
6:30 am

Bus departs Phoenix (Location TBA)

8:30 am

Bus picks up participants in Tucson (Location TBA)

9:45 am

Mexican Immigration & Customs tour at Mariposa Port of Entry

11:00 am

Shelter plant tour #1

12:30 pm

Shelter plant tour #2

1:45 pm

Luncheon and briefings at the Fiesta Inn, Nogales, Sonora

4:30 pm

Depart 

6:30 pm

Bus arrives in Tucson 

8:30 pm

Bus arrives in Phoenix

To register, please visit http://www.buyusa.gov/arizona/maquila101.html
Questions or comments? Please contact Matt.Baker@mail.doc.gov or 520.670.5809

Aerospace Supplier Development Mission to China
Beijing, Shanghai, Suzhou, Guangzhou & Zhuhai
October 26 – November 4, 2008

Arizona USEAC Director Eric Nielsen will lead an Aerospace Supplier Development Mission to China from October 26 - November 4, 2008.   The goals of the mission are to:  

•
introduce US companies to Chinese joint-venture groups and Western OEMs operating in China; 

•
explore supplier opportunities on other aerospace programs, including Chinese programs and Western programs with Chinese firms “risk sharing”; and, 

•
participate in Airshow China in Zhuhai.

October 26-28
Beijing

October 28-November 2 Shanghai & Suzhou  

November 2-4
Guangzhou & Zhuhai    

Participants in the Aerospace Supplier Development Mission to China will benefit from the following:

•
Pre-travel briefings/webinar on subjects ranging from Chinese business practices to security;

•
Mission briefing in Beijing, including CAAC standards briefing;

•
Roundtable meeting with the US-China Aviation Cooperation Program leadership;

•
A U.S. Aerospace Supplier Technical Sales Presentation in Shanghai;

•
Pre-scheduled meetings with potential partners, distributors, end users, or local industry contacts in Beijing, Shanghai, Suzhou, Guangzhou, and at Airshow China in Zhuhai;

•
Transportation to airports in Beijing and Shanghai;

•
Coach class airline ticket between Beijing and Shanghai;

•
Bus transportation between Shanghai and Suzhou;

•
Coach class airline ticket between Shanghai and Guangzhou;

•
One Airshow China entry pass per company representative;

•
Participation in industry receptions at Airshow China;

•
Meetings with CS China aviation industry specialists; 

•
Optional interpreters; and,  

•
On-site mission coordination.

Participation Fees:
$5,000 per company (500 or more employees) plus $600 for each additional company representative; or, $4,150 per company (500 or fewer employees) plus $600 for each additional company representative.  Participation fee does not include airfare to/from China, hotel, rooms, most meals, individual interpreters, and incidentals.  Space is limited to 10 companies.

For more information, companies are urged to contact Eric Nielsen at 520-670-5808 or review mission information at http://www.buyusa.gov/eme/chinatm.html.
Business Service Provider Directory


Are you looking for new customers? Then look into the U.S. Commercial Service's Business Service Provider Directory 
If you provide a product or service that is useful to U.S. exporters or an international buyer, use our Business Service Provider (BSP) Directory to promote your company to these prospective customers. For a low annual subscription fee of $300, your company's profile, including contact information and logo, will be listed in our online BSP Directory where it will be seen by thousands of prospective customers.
For a complete list of available BSP categories, standards, participation guidelines, and to sign up, please visit http://www.buyusa.gov/arizona/bsp_guidelines.html

For more information please contact Mr. Kristian Richardson at 602-254-2907 or e-mail him at Kristian.Richardson@mail.doc.gov
U.S. Commercial Service Launches BORDER TRADE INITIATIVE in Arizona

 The Arizona USEAC is pleased to announce the launch of its new BORDER TRADE INITIATIVE, a concerted effort to increase U.S. exports into Mexico’s large maquiladora manufacturing sector.  

The BORDER TRADE INITIATIVE responds to two important trends:  the growth of Mexico’s industrial market, now the largest in Latin America; and, the sharp decline of U.S.-made supplies to Mexican manufacturers in comparison to Asian exports over the last seven years – from 90% to 47%.

Highlights of the BORDER TRADE INITIATIVE include:

•
Hiring a Tucson-based border trade specialist to focus on opportunities in Sonora;  

•
Developing border-specific market research;

•
Sharing insights about successfully exporting to Mexico’s manufacturing sector;

•
Helping U.S. exporters develop sales and channels and maquila suppliers relationships in Mexico’s northern states.  For the first time, this will also include identifying agents, distributors and representatives in U.S. border communities such as Nogales; 

•
Conducting familiarization events in multiple border cities – including Nogales on September 9th; and,

•
Offering the Border Gateway Service business-to-business matchmaking program.

Steve Colantuoni of the Offshore Group, recently appointed to the Border Region District Export Council by Secretary of Commerce Gutierrez, emphasizes that “maquilas are continuously looking for ways to improve their manufacturing processes.  Many times that includes helping our clients identify new, higher-quality U.S. suppliers.  The Border Trade Initiative responds well to that need.”

“The Border Trade Initiative offers an excellent means of developing new sales opportunities in the highly competitive maquiladora market,” adds Craig Collins, a sales executive with Safford-based DRG Technologies/Impressive Labels.

For more information about the BORDER TRADE INITIATIVE, interested companies are invited to visit www.buyusa.gov/arizona/btiaz.html
Medica 2008 CEO Program, November 19 – 22, Germany

The time is right to prepare for MEDICA, November 19-22, 2008 in Düsseldorf, Germany. No other event compares to MEDICA, the world's largest and most prestigious medical technology and equipment show. With 4,400 exhibitors and over 137,000 trade only visitors from 100 countries in 2007, MEDICA opens markets across the globe. 

Within the framework of MEDICA 2008 the U.S. Commercial Service in Düsseldorf offers a wide range of no-cost services for U.S. exhibitors to support your sales efforts in Germany and Europe before, during and after the event. In addition, the U.S. Commercial Service offers the CEO program, which is a lower cost option for U.S. companies to have a presence at MEDICA without having to incur the higher expenses as a U.S. exhibitor.

As a CEO participant, you will have an individual assistant who works the show for you. Our commercial specialists in U.S. Embassies throughout Europe and beyond will actively promote your company to their very best medical industry contacts under the Showcase Europe Medical program and encourage meetings with you at the show. 

For detailed information, please visit http://www.buyusa.gov/germany/en/medica2008_ceoprogram.html

U.S. – Canada IT Partnering Seminar focusing on Green IT
Sept. 23, 2008, Toronto, Canada

The U.S. Department of Commerce in Toronto is organizing a U.S. - Canada Information & Communication Technologies Partnering Seminar scheduled to take place September 23rd this year in Toronto. The major themes are SaaS, Green I.T., Web 2.0 and Social Networking. As you know, these are emerging and leading edge technologies. 

Participating U.S. companies will receive, and benefit from, the following: 

•
        An opportunity to make a 20 minute presentation to promote your company, product(s) and/or your service(s) to a targeted audience of invited Canadian business leaders that meet your objectives 

•
        Briefings from industry leaders on doing business in Canada and a Canadian IT market overview 

•
        A presentation on the legal aspects of doing business in Canada from an IT lawyer. 

•
        A tabletop exhibit, on which to exhibit your product and/or display your literature. 

•
        Full logistical support, provided by the U.S. Department of Commerce, including hotel reservations at preferred rates and expedited customs clearance for exhibition and promotional materials.

While we would normally do this as a stand-alone event, this year we’ve decided to hold our seminar in conjunction with Toronto Tech Week, (a separate, week-long event focusing on the I.T. market in Toronto), to leverage their audience and marketing power. However, the U.S. – Canada ICT Partnering Seminar has been tailored to meet your business objectives in Canada. Registered participants will receive access to a targeted Canadian market that you might not otherwise receive. The registration cost for this event is $1,400. 

For more information, please visit http://www.buyusa.gov/canada/en/ictpartnering.html
U.S. Pavilion at Major International Trade Show for Smartcards
The U.S. Department of Commerce has granted Trade Fair Certification to Exposium to organize the official U.S. Pavilion at CARTES & IDentification 2008, Paris, France, Nov. 4-6, 2008.  This annual show is the world’s leading event for digital security, electronic documents, and contactless and smartcard technologies.  Over 500 exhibitors and more than 20,000 visitors are expected at the 2008 event.  US Companies participating in the U.S. Pavilion are provided with an excellent venue to establish or expand overseas distribution, generate sales leads, identify licensing and joint venture partners, find new customers, meet with existing clients, introduce new products, assess the needs of the European and international markets, and evaluate competitors.  For additional information about attending or exhibiting at CARTES & Identification 2008, contact the U.S. sponsor of the event, Randy Vanderhoof of Smart Card Alliance, phone 609-587-4208, e-mail rvanderoof@smartcardalliance.org.  
An On-Line Update on Mexico’s National Infrastructure Program
July 15th, 2008 11:00 AM – 12:00 Noon (Arizona)
This webinar will update U.S. companies on Mexico's National Infrastructure Program involving $250 billion in business opportunities.  Projects in ports, airports, highways, power, oil and gas, and the environment will offer a valuable business pipeline for American primary/subcontractors and suppliers in these sectors.

CS Mexico will provide an overview of the opportunities for U.S. companies, information on the bidding process in Mexico, and a presentation by a representative of a highly successful U.S. company with insight on doing business in Mexico.
Please contact Kristian Richardson at 602.254.2907 if you are interested in participating.

Free Catalogue Program at ExpoMEDICAL 2008 in Buenos Aires, Argentina - September 11-13, 2008.  
ExpoMEDICAL is positioned as the largest multi-sector healthcare exhibition among Spanish speaking countries and it is an open gate in South America to the state-of-the-art medical and hospitality technology from Argentina and abroad. The U.S. Commercial Service office in Buenos Aires has developed a catalogue program to assist with promotion of U.S. healthcare products and services at ExpoMEDICAL.  
If you would like to have the U.S. Commercial Service promote your products and services at ExpoMEDICAL, please contact Gabriela Zelaya at gabriela.zelaya@mail.doc.gov or Liliana Paz at liliana.paz@mail.doc.gov. For more information on ExpoMEDICAL, please visit:  (http://www.expomedical.com.ar/ingles/default.htm).  

Federally Funded Matching Funds Program for Food and Ag Exporters
Processed Foods and Ag Products companies are encouraged to participate in the Branded Program Seminar on August 6, 2008 presented by the Western U.S. Agricultural Trade Association (WUSATA). Attend this Branded Program Seminar to learn about a federally funded matching funds program (Market Access Program) for food and agricultural exporters. 

The Branded Program is a reimbursement program that supports the promotion of food and nonfood agricultural products in foreign markets. Made possible through funding from the USDA’s Foreign Agricultural Service (FAS), the program provides participants with a 50% cost reimbursement for eligible marketing and promotional activities, such as trade shows, advertising, in-store demos, PR, and other promotional expenses. Please keep in mind that some major domestic trade shows are eligible under this program! Companies can apply for $5,000 to $250,000 per program year. 
To register, please complete and submit the registration form.  This form and more information can also be found at: http://www.wusata.org/events/event_details.asp?eventID=975
MEXICO COLLEGE FAIR 2008, Sept. 29 – Oct. 11, 2008

Education USA – and the U.S. Commercial Service encourage you to participate in the MEXICO COLLEGE FAIR 2008 to be held from Monday, September 29 – Saturday, October 11, 2008. These events target bilingual and bicultural schools in Mexico’s most dynamic cities.  You will have the opportunity to talk to Mexican students interested and, most importantly, able to study in the United States.

Mexico is the 7th largest source of international students in the United States. Mexican students prefer to study in the U.S. because of its geographical location, commercial ties and quality of school programs.
For information on each stop and school please see the following site; http://mexicocollegefairtour.googlepages.com/home

Prices for most of the exhibitions are free with the exception of the last two which are $150 and $200 respectively.  Travel and lodging are at the expense of the school.   Please contact Matt Baker for more details at Matt.baker@mail.doc.gov
New - Mandatory Electronic Filing for all Shipments Requiring SED, Effective July 2, 2008 

The U.S. Census Bureau has issued the final rule, which is requiring mandatory filing of export information through the Automated Export System (AES) or through AESDirect for all shipments where a Shipper’s Export Declaration (SED) is required, effective July 2, 2008.  There will be a 90-day implementation period, which ends September 30, 2008.  After that, you must file your export information electronically through the AES or AESDirect.  These new regulations, published in the Federal Register on June 2, 2008, have tougher penalty provisions that affect everyone in the export process.  Penalties may be imposed per violation of the Foreign Trade Regulations (FTR) from $1,100 to $10,000 both civil and criminal.  Anyone submitting paper SEDs after September 30, 2008, will be in violation and subject to penalties. For more information on this important rule, please visit:  http://www.census.gov/foreign-trade/aes/mandatory/index.html
American Franchise Forum in the Caribbean
October 23-24, 2008, Santo Domingo, Dominican Republic

This program is the most cost-effective means of developing franchise investor leads in the Caribbean region.  The Forum will include presentations by franchise experts who will address subjects such as Considerations in a Franchise Agreement and How to Finance a U.S.Franchise Investment.

In addition to the general franchise presentations, each U.S. Franchisor will make a 15 minute presentation about their concept to the investor attendees. The Franchisors will also have a literature table in order to promote networking opportunities.  Individual appointments with investors will be coordinated on-site at the Forum.

Other benefits include:

. Translation services during the event

. Networking reception and lunch

. Hotel discounts and assistance with reservations and airport transfers

U.S. Franchisors will have a very unique opportunity to develop markets in

Dominican Republic and the Caribbean by participating in this forum.

The fee for participation in this Forum is only US$750 if a Franchisor registers by Wednesday July 23rd, 2008.  Registrations after that date will be US$900. Registration forms and payment must be received before September 1st, 2008. 

Contact:

Maria Elena Portorreal

US Commercial Service

American Embassy, Dominican Republic

Email: maria.elenaportorreal@mail.doc.gov

Tel: 1 809 227-2121
Your Arizona US Export Assistance Center Staff:

Mr. Eric Nielsen, Director, Arizona USEAC - 520.670.5540 - enielsen@mail.doc.gov
Mr. Matt Baker, International Trade Specialist, Tucson –520.670.5540 - mbaker@mail.doc.gov
Ms. Pompeya Lambrecht, International Trade Specialist, Phoenix – 602.277.5223 - plambrecht@mail.doc.gov
Mr. Kristian Richardson, International Trade Specialist, Phoenix – 602.254.2907 - krichardson@mail.doc.gov
Ms. Sally Spray, International Trade Specialist, Phoenix – 480.884.1658 – sspray@mail.doc.gov
*To watch a video about how we help companies profit through international sales, visit: http://www.imagespark.com/azexport
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